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In recent months, France has experi-
enced the worst health and economic 
crisis in decades. How did Crédit 
Mutuel cope with this situation?

Nicolas Théry: The Crédit Mutuel 
group showed exceptional agility in 
responding to this unprecedented  
situation. Thanks to the expertise of 
the IT teams at Euro-Information and 
Crédit Mutuel Arkéa, we were able to 
switch to teleworking, videoconfer-
encing and telephone meetings within 
a few days. Our commercial networks 
have been exemplary and almost all 
our local banks stayed open during the 
lockdown, even in those regions most 
severely affected by the virus. All of the 
group’s stakeholders, elected directors 
and employees, showed remarkable 

coordinating information and sharing 
it with our entities, monitoring consoli-
dated risk, handling day-to-day relations 
with the European Central Bank (ECB), 
and assisting with crisis communica-
tions, while also ensuring continued 
good governance. 
In parallel, we paid special attention 
to the situation of our employees. This 
summer, we will carry out a review with 
our staff to draw lessons from the period 
of lockdown and, where necessary, 
adapt our working methods, managerial 
practices, work tools and commu-
nication. As always, with the goal  
of maintaining a partnership-based 
approach.

A crisis of this magnitude often brings 
new revelations and accelerates 
change. Will Crédit Mutuel be the 
same when the crisis is over?
Nicolas Théry: This period has high-
lighted the true meaning of our business: 
to listen, support and propose solutions. 
The biggest change is the acceleration 
of digitalization in our business dealings 
with our customers. The use of digital 
tools is now standard practice with  
the vast majority of our customers.  
We wanted our local banks and 
branches to operate simultaneously 
as bricks and mortar, digital and  
telephone resources. The virtual 
bank and branches supplement the 
physical local banks, while electronic 
signing has also become common 

solidarity and responsibility, with  
cooperation as a top priority. The crisis 
has also accelerated innovation in 
working conditions, with each of our 
regional groups setting up a system 
suited to its needs. 

Did you take any specific action at 
CNCM level during this difficult 
period?

Pierre-Édouard Batard: During the 
first few weeks of the crisis, when the 
emergency first hit, we concentrated 
on taking action, together with the rest 
of the group. Operating on an entirely 
remote basis, CNCM continued to play 
its part: at the industry level, by helping 
for instance to design and deploy  
the state-guaranteed loans (PGE),  

Joint interview with the Chairman and the Chief Executive Officer  
of Confédération Nationale du Crédit Mutuel

For the common good, Cre’dit Mutuel 
is breaking new ground

Our mutualist banking model will be  
a key response in helping to stimulate  
economic recovery

practice. This shift, which fosters closer 
customer relationships, is irreversible 
and underpins three aims: direct  
conversation, fair action, and an ability 
to improvise. This is the basis of  
the mutualist approach we seek to 
promote. The crisis has highlighted 
the benefits of the mutualist approach, 
and Crédit Mutuel, transformed by 
the crisis in the same way as the rest 
of society, must make major changes 
to its model and achieve efficiency 
while also displaying solidarity.

What is your analysis of Crédit Mutuel’s 
performance in 2019?

Pierre-Édouard Batard: It is worth 
looking back at our results because 
the solidity achieved through our 
choices and successes in recent years, 
particularly in 2019, is our greatest 
strength against the crisis. 2019 was 
a year of record results that confirm 
the relevance of our high-tech local 
bankinsurance model The group enjoyed 
strong business momentum with  
savings up 10.8% and loans up 4.9%. 
Our net banking income therefore 
rose by 3% to €18.1 billion, 86% of 
which came from retail banking and 
insurance. Operating expenses grew 
more slowly than our business activity, 
giving a cost/income ratio of 64.2%, 
one of the lowest in the industry,  
reflecting our operating efficiency. 
Net income attributable to the group 
reached a record €3.8 billion, up 7.7%, 
and shareholders’ equity increased 
by 9.2% to €59 billion, with a solvency 
ratio of 18.2%. These results should 
enable us to weather the crisis,  
although we will not escape wholly 
unscathed. The 2020 results will not 
come close to these levels, and we 
need to prepare for that by boosting 
sales momentum, keeping control of 
our operating expenses and managing 
our risks as effectively as possible.

many of whom believed they could 
manage anything, control anything 
and claim anything. We are no longer 
“managing uncertainty”, but rather 
managing from a place of uncertainty. 
What is essential is to be anchored  
in reality and not build strategies that 
are unaligned with Crédit Mutuel’s  
territorial and solidarity objectives.
The crisis has also reflected a society 
that is united and fraternal. It is up  
to us to be able to say: “we heard the 
message” and show that a mutualist 
approach, through engagement,  
contributes to the common good. 
From this point of view, the group did 
not hesitate to break new ground by 
creating a mutualist recovery bonus 
(prime de relance mutualiste) for busi-
ness insurance customers affected by 
the crisis. Similarly, our environmen-
tal commitment will be strengthened 
through concrete action to achieve our 
goals in terms of reducing our carbon 
footprint, and by selecting loan com-
mitments and equity investments 
based on the sustainability of the  
customer’s business model.
We also contribute to society by  
personifying a collective group that 
works to promote local economies 
and relocalization.
By continuing to value local initiatives 
and developing membership, I am 
convinced that, in the coming months, 
the mutualist model will be seen for 
the profoundly modern approach it is.
Our mutualist banking model will 
therefore be a key response in helping 
to stimulate economic recovery and 
supporting all our customers – wherever 
they are located.

What role do you think the CNCM will 
play in weathering this period of 
turbulence? 
Pierre-Édouard Batard: The CNCM is 
responsible for ensuring the cohesion 
of the network, the smooth operation 
of the Crédit Mutuel federations and 
local banks and the group’s economic 
and financial stability. This financial 
stability will be key to overcoming the 
current difficulties and meeting our 
collective challenges We want to 
strengthen the CNCM as a tool serving 
the success of its affiliates, by capital-
izing on our expertise and collaborative 
methods and by strengthening our 
capacity to work as a network with the 
appropriate degree of subsidiarity. 
Our role of representing and defending 
the group's interests will continue  
to strengthen, as we demonstrated 
with our work during lockdown. We 
will also work on developing our  
forward-looking vision and our ability 
to anticipate and mobilize all the 
group’s expertise. 
Lastly, the Crédit Mutuel brand, which 
is one of our most valuable assets, will 
emerge stronger from the crisis 
thanks to the commitment and initia-
tive shown by all. We will need to con-
tinue promoting the brand, coordinat-
ing our communication and aligning it 
with the environment. 

What lessons have you learned from 
this period? Do you think the mutu-
alist approach is an appropriate 
response to the challenges ahead? 
Nicolas Théry: We have all become 
aware of our individual and collective 
vulnerability. This has been a lesson 
in humility for all leaders and managers, 
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NEW 
WORLDS
BY USING 
TECHNOLOGY
TO SERVE 
PEOPLE

4

GOING ONE 
BETTER
Difference at the 
heart of our actions

EXCELLING  
A unique business 
model founded  
on excellence  
and strength

BELONGING
A bank owned by  
its members and 
customers, that 
changes everything

EXPLORING
The next-generation 
bank

EMBRACING
People at the heart 
of the company

SHARING
To inspire
passion

SERVING
Local customer- 
focused banking,  
open to ALL

34 44 56 60 76

Magellan… Thomas Edison… Neil 
Armstrong… Steve Jobs… Pioneers 
in their field, they pushed back the 
boundaries of the world, opening 
up new horizons and venturing into 
unknown territories.

Creating the bank of the future is 
one of these challenges, at the 
crossroads of the deepest human 
aspirations and the most exciting 
technological advances.

Digital home, eco-responsibility, real 
estate, services... all new territories 
just asking to be explored. In a 
changing and accelerating world, 
every day the Crédit Mutuel group 
demonstrates more and more of the 
remarkable boldness and commit-
ment typical of great innovators.

Believing in our ideals and convic-
tions, making our differences the key 
to success, building on collective 
strength while supporting individual 
talent, innovating for the benefit of 
each and everyone... Such values 
guide us and inspire us to excel: 
they drive us to always go one better.

To innovate is to have the extraordinary ability to think differently,  
to bridge seemingly separate worlds, to go where no one has  
dared to venture. It is this boldness that gave rise to the first  
Crédit Mutuel mutual bank in 1882 and which has underpinned  
our group throughout its history. We invite you to relive some  
of this history's highlights through these pages.
When women and men unite, the future takes root. When women 
and men act with courage, progress is achieved in abundance.

MOVING FORWARD DIFFERENTLY

246
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  Profile
  The group at a glance
  Key figures
  Crédit Mutuel group highlights
  Spotlight on Covid-19

Going one 
better DIFFERENCE AT  

THE HEART OF  
OUR ACTIONS
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A leading bankinsurer, the Crédit Mutuel group offers a diversified range of local 
services to private individuals, professionals and companies of all sizes in France, 
Europe and internationally. 

ITS 83,000 EMPLOYEES AND  
22,000 DIRECTORS HELP  34.2 MILLION 
CUSTOMERS TO ACHIEVE THEIR GOALS 
ON A DAILY BASIS. THEIR OBJECTIVE: 
EXCELLENCE IN MANAGING CUSTOMER 
RELATIONSHIPS, COMBINING THE BEST 
OF LOCAL BANKING AND THE LATEST 
TECHNOLOGICAL DEVELOPMENTS,  
AS PART OF A DIVERSIFIED, INCREASINGLY 
EFFECTIVE OFFERING VIA ITS NETWORKS 
– CRÉDIT MUTUEL, CIC, TARGOBANK 
AND COFIDIS – IN FRANCE AND 
BORDERING COUNTRIES.

Committed, customer  
focused and innovative 
for the benefit of all

Through a process that combines innovation, 
industrialization and decentralization, the group 
draws on technology to drive its diversification 
strategy and meet the needs of its customers.  
It offers the best in face-to-face and remote 
customer relations, with dedicated customer 
advisors and absolute protection of personal data. 
 
Remote and mobile banking, mobile phone 
services, remote home surveillance, electronic 
payment solutions and mobile payment services 
support the bricks and mortar network, ensuring 
faster response times and new advances in 
proximity. 

 TECHNOLOGY  
 THAT BENEFITS PEOPLE 

PROFILE

The key figures for the financial year once again 
confirm the group's highly secure financial position, 
underpinned by strong sales momentum.

Capitalizing on its cooperative model, the consolidation 
of shareholders’ equity is a central concern for the 
Crédit Mutuel group, as this determines its financial 
strength and ability to finance its growth.  
 
In 2019, thanks to the quality and strength of its assets, 
its Common Equity Tier 1 (CET1) solvency ratio was 18.2%, 
one of the highest among the main French banks. 
 
This strong financial position, which guarantees 
security for members and customers and ensures 
long-term growth for investment and development,  
is reflected in the group's credit rating: A with a stable 
outlook* by Standard & Poor’s.

 STRENGTH,  
 TO GUARANTEE TRUST AND 
 DEVELOPMENT 

With solid financial fundamentals and powerful 
momentum in innovative and responsible development, 
Crédit Mutuel is committed to achieving long-term 
growth that capitalizes on its strengths. 
 
The health crisis that began in early 2020 showed 
Crédit Mutuel living up to its commitments and 
demonstrating the strength of its values: social 
responsibility, customer-focus and solidarity. 
Today more than ever, Crédit Mutuel’s true purpose 
lies in its capacity to respond to changes in society  
and the needs of all its customers.  
 
The group thus combines financial performance with 
major social, societal and environmental initiatives, 
with an ambition to serve the common good, for the 
benefit of all. 

 AMBITION  
 FOR THE FUTURE 

WWW.CREDITMUTUEL.COM* As a result of the economic crisis in spring 2020, S&P downgraded 
the group's outlook from stable to negative.
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 POWERFUL AND CONSISTENT, 
 CRÉDIT MUTUEL STANDS 
 APART AND GOES FROM 
 STRENGTH TO STRENGTH 

Crédit Mutuel topped the list 
of BEST EMPLOYERS 
in Capital magazine's 2020  
Palmarès awards.

For the 5th year in a row, 
Crédit Mutuel is ranked first  
AMONG FRENCH BANKS 
in the 2019 World’s  
Best Bank Awards

BEST FRENCH BANKING
GROUP for the 8th time 
(World Finance Magazine)

BANK OF THE YEAR 2019 
for the 4th time (The Banker).

THE PREFERRED
BANKING 

BRAND
IN FRANCE

Posternak-Ifop survey
4th quarter 2019

THE GROUP AT A GLANCE

Promoting our 
differences

Confédération Nationale du Crédit Mutuel was created  
in 1958 as an association under the Law of 1901, and was 
entrusted by the French State with defending the interests 
of Crédit Mutuel’s local banks. 
That same year, the United States put its first artificial 
satellite, Explorer I, into orbit. The launch followed  
the Soviet Union's successful Sputnik 1 mission a few 
months earlier, heralding the extraordinary adventure  
of the conquest of space.

MOVING FORWARD DIFFERENTLY

18
REGIONAL 

FEDERATIONS
1 NATIONWIDE  
AGRICULTURAL  

FEDERATION 

1
NATIONAL 

CONFEDERATION

2,064
CRÉDIT MUTUEL 

LOCAL BANKS

5,535
BRANCHES

30,000
ADVISORS

34.2
MILLION

CUSTOMERS

83,000
EMPLOYEES

8
MILLION  

MEMBERS
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 EXCELLING 
 ACROSS BORDERS 

Consumer 
credit

Insurance

Banking & Finance
Technology

Real estate

Specialized
businesses

International

An active and proactive local bank throughout France, the Crédit Mutuel group also operates 
internationally. It continues to expand in Europe and around the world, applying the same principles and 
values that have forged its identity: responsibility, sustainability and expert knowledge of local issues.

GROUP

 MAIN SUBSIDIARIES AND PARTNERSHIPS: 
 A CONCENTRATION OF EXPERTISE 
 TO SERVE OUR CUSTOMERS 

 A SOLID STRUCTURE AND A VIRTUOUS ORGANIZATION 
 BORNE OUT ON A DAILY BASIS 

Showing trust and delegating decision-making power at local level are key features of Crédit Mutuel's 
decentralized model. They also form the bedrock of its strength and unquestionable agility. Our strategy 
of cooperation and cohesion enhances our efficiency and responsiveness in all areas and ensures a role 
for every stakeholder in our success. 

GROUP

SUBSIDIARIES

BANKING/FINANCE - INSURANCE 
TECHNOLOGY - SPECIALIZED BUSINESSES

REAL ESTATE - CONSUMER CREDIT
INTERNATIONAL

ACTIVITY 
LOCAL 
BANKS

COORDINATION
REGIONAL 

FEDERATIONS

REPRESENTATION
NATIONAL 

CONFEDERATION

NETWORK

In 1970, Crédit Mutuel completed its first major diversification 
operation by launching the concept of bankinsurance.  
It became the first bank to offer insurance products  
to its members and customers. 
Early that same decade, in 1973, the first call was made  
from a cell phone, paving the way for the era of modern 
mobile telephony. 
Barcodes also began to appear.

MOVING FORWARD DIFFERENTLY

THE GROUP AT A GLANCE
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 CRÉDIT MUTUEL “IN ORBIT”:  
 OUR PERFORMANCE IN 2019 

Fundamentals on  
a par with the top  
French banks

18.2%
CET1 solvency ratio

6.9 % 
Leverage ratio

156.7 %
Liquidity ratio:

THE CRÉDIT MUTUEL GROUP IS RANKED 

A FINANCIAL STRUCTURE THAT MEETS THE HIGHEST EUROPEAN 
STANDARDS

among the
top 1,000 banks
worldwide*

FINANCIAL STRENGTH AND OUTSTANDING RESULTS

up 7.7% to €3,775m
NET INCOME ATTRIBUTABLE  

TO THE GROUP 

€59,146m
SHAREHOLDERS’ EQUITY  

ATTRIBUTABLE TO  
THE GROUP

34.2m customers
+5% NEW CUSTOMERS

NBI: €18,058m

AN INSURANCE OFFERING THAT MEETS EXPECTATIONS

Insurance accounts for nearly 30% of net income attributable  
to the group.

* The Banker's "Top 1,000"* ranking.

*  As a result of the economic crisis in spring 2020, S&P downgraded 
the group's outlook from stable to negative.

A MAJOR PLAYER  
IN FRENCH RETAIL  
BANKINSURANCE

market  
share in  
bank loans17.1 
market 
share 
in deposits15.9 

Firmly anchored in the local economy
SAVINGS 

DEPOSITS  

LOANS OUTSTANDING  

€863.6bn
€439.6bn
€490.2bn

AN ISSUER THAT INSPIRES CONFIDENCE
according to Standard & Poor’s - LT RATINGS*

A+A 
Counterparty

STABLE OUTLOOK

Senior debt

40m
policies

16.2m
policyholders

As A %

31st 

KEY FIGURES

Group net banking income remained very strong in 2019 at 
€18,058 million with growth of 3%. A remarkable result thanks 
notably to robust retail banking business (+1.9%). This growth  
in our core business can be attributed to a successful diversification 
strategy that explores new customer needs and an efficient,  
ever more highly-trained network ready to meet expectations  
and ever closer to its customers.

Retail banking leads the way
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PUBLICATION OF THE GROUP'S 
2018 RESULTS 
The group posted an unparalleled 
performance with total net income 
up by 17.2% to €3,578 million, of 
which €3,504 million attributable  
to the group (+17.7%).

APPOINTMENTS 
Pierre-Édouard Batard was 
appointed Chief Executive Officer  
of Confédération Nationale du 
Crédit Mutuel.
Isabelle Ferrand was appointed 
Deputy Chief Executive Officer.

EQUAL PAY  
FOR MEN AND WOMEN 
Publication of the wage equality 
index for companies with more than 
1,000 employees. All of the group's 
companies exceeded the legal 
threshold of 75%.

CRÉDIT MUTUEL ANTILLES-GUYANE
GETS GREEN LIGHT FOR CONVERGENCE
After several years of technological and commercial 
partnership, CMAG officially joined Crédit Mutuel Alliance 
Fédérale on January 1, 2020.

 JANUARY 

CO-FINANCING AGREEMENT 
Crédit Mutuel Alliance Fédérale
and the EIB sign an agreement 
to co-finance innovative SMEs and 
regional cohesion, each investing 
€150 million.

 MARCH 

ANNUAL GENERAL MEETING 
OF CRÉDIT MUTUEL ALLIANCE FÉDÉRALE
On May 10, Nicolas Théry was reappointed chairman for a 
three-year term.

ANNUAL GENERAL MEETING OF CONFÉDÉRATION 
NATIONALE DU CRÉDIT MUTUEL’
Under the theme “Collective success stories shaping 
the bank of the future”, the event brought together  
more than 500 directors and employees of the group  
at the Mogador Theater in Paris. The meeting focused 
on the strength of the group’s mutualist model, which 
enabled it to post its best performance ever in 2018.

A NEW AWARD 
FOR THE CRÉDIT MUTUEL GROUP
The Crédit Mutuel group was named best bank in 
France under the “The world’s best banks in western 
Europe 2019” award held by Global Finance magazine, 
an international leader in financial news.

 FEBRUARY 

34TH VICTOIRES DE LA MUSIQUE AWARDS 
For the 18th year, Crédit Mutuel set the tone for 
this major celebration of music. 

INTERNATIONAL AGRICULTURAL SHOW 
As a loyal partner of the International 
Agricultural Show, Crédit Mutuel was actively 
involved in this event, highlighting the group’s 
commitments to agriculture.

 MAY 

 “EXPLORING” CRÉDIT MUTUEL:  
 HIGHLIGHTS IN 2019 

 APRIL 

CRÉDIT MUTUEL GROUP HIGHLIGHTS

FIRST RACE, FIRST WIN! 
Crédit Mutuel Alliance Fédérale’s 
Class40, skippered by Ian Lipinski and 
Adrien Hardy, won the 14th edition  
of the Transat Jacques Vabre race 
in the 12-meter monohull category, 
on the night of Wednesday 
November 13th to Thursday 
November 14th. 

FIRST EDITION OF THE FORUM FOR THE FUTURE
Crédit Mutuel Alliance Fédérale and the companies of 
the Grand Est region took action to help young people 
build their future, further strengthening its commitment 
to the economic integration of young people.  

NRJ MUSIC AWARDS
A loyal partner, Crédit Mutuel set the tone at this  
21st edition.

ALONGSIDE THE MAYORS OF FRANCE
As a partner of local authorities, Crédit Mutuel 
attended the 102nd Salon des Maires et des 
Collectivités Locales.

 NOVEMBER 

PREFERRED BANKING 
BRAND IN FRANCE 
 
According to the 
Posternak-Ifop survey, 
Crédit Mutuel remains the 
No. 1 bank in France in 
terms of corporate image.

 OCTOBER 

NATIONAL INITIATIVE FOR FRENCH 
AGRICULTURE (INAF)
Crédit Mutuel is a signatory bank to the 
€1.1 billion guarantee fund designed  
to facilitate investment by farmers.

BANK OF THE YEAR IN FRANCE
For the fourth time, The Banker magazine, 
published by the Financial Times group, 
awarded this title to the Crédit Mutuel 
group for its contribution to financing the 
economy and its strong business dynamic, 
in France and internationally.

 DECEMBER 

“100% MUTUALIST”
Crédit Mutuel launched a new 
campaign involving three TV 
films drawing on the group's 
fundamental values.

AWARD FOR THE BEST  
BANKING GROUP 
Crédit Mutuel was selected  
for the eighth time as the best  
French banking group by World 
Finance magazine.

FRAMEWORK AGREEMENT 
BETWEEN BPIFRANCE AND CNCM
This agreement strengthens 
cooperation between the two entities  
in favor of French VSEs and SMEs.

 JUNE 

 SEPTEMBER 

16 17

2019 ACTIVITY REPORT OF THE CRÉDIT MUTUEL GROUP _ 2020 EDITION



 COVID-19 EPIDEMIC: 
 CREDIT MUTUEL TAKES ACTION 

It is when the worst difficulties arise that our trademark spirit of 
solidarity must take a tangible form through concrete action. As soon 
as the COVID-19 epidemic was announced and in line with the health 
and economic measures taken by the government, Crédit Mutuel 
acted swiftly, true to its values and determined to help those in need. 
Here we look back at the resolute action by our staff at every level of 
the group.

SUPPORTING ALL
COMPANIES IN DIFFICULTY

On March 25, 2020, the government 
introduced low-interest, state-backed 
cash flow loans for companies in 
difficulty due to the health crisis.  
The Crédit Mutuel group was fully 
involved in this program to support all 
its business and corporate customers  
in all sectors and in every locality  
in response to this unprecedented 
economic standstill.
In keeping with our decentralized 
organization, we immediately gave 
substantial powers to our local 
cooperative banks and branches  
to provide a rapid response to their 
corporate customers with a full 
understanding of their needs.
This guaranteed loan came on top  
of the overall system put in place by 
Crédit Mutuel for companies affected  
by the economic shock: automatic 
deferral of repayments by up to six 
months without additional costs or 
penalties, rescheduling or extension  
of loans – all with a maximum of 5-days 
processing time despite the flood of 
requests – and, for Assurances du 
Crédit Mutuel, deferral of all premium 
payment calls while maintaining cover.

HELPING OUR MEMBERS  
AND CUSTOMERS TO  
WEATHER THE STORM
In keeping with our mutualist  
values, we examined all requests  
for adjustments to home or 
consumer loans individually  
and at local level for those 
experiencing loss of income,  
allowing the restructuring or 
rescheduling of repayments  
even if not provided for in the  
loan agreement.
During the lockdown emergency, 
other solutions have also been put  
in place, such as e-withdrawals  
for those without a bank card.

THE STRENGTH AND SOLIDARITY 
OF OUR COOPERATIVE MODEL
CAME INTO THEIR OWN

Crédit Mutuel’s financial 
robustness and the excellent 
results obtained during the various 
stress tests, in which it proved to be 
the strongest of the French banks, 
attest to its ability to cope with 
emergency situations.
The group’s solvency and liquidity 
ratios remain strong. Although,  
as for all companies and the entire 
global economy, our results will 
naturally be affected, our solidity 
and spirit of solidarity will get us 
through this difficult period.

SPOTLIGHT ON COVID-19

ENSURING CONTINUITY OF SERVICES FOR  
OUR MEMBERS AND CUSTOMERS

Throughout the lockdown, Crédit Mutuel’s local 
banks and branches continued to operate and  
its advisors continued to provide their customers  
with appropriate and personalized solutions.
To protect all employees and comply with the 
security measures put in place, distancing 
measures in particular, the advisor/member-
customer relationship has mostly taken the form  
of remote exchange and meetings, via e-mail, 
videoconference, messaging, telephone, etc. 
We wish to highlight the incredible ability shown  
by all in adapting to the new forms of working  
and contact, and the exceptional mobilization  
by Crédit Mutuel’s employees in ensuring this 
continuity of service.
/   the network, which has remained in operation  

for all our members and customers, 
/   the federations, whose presence has been 

decisive in supporting the exceptional decisions 
put in place, 

/    Confédération Nationale du Crédit Mutuel, 
the group’s central body, which has played 
its role in full by monitoring developments
hour by hour and supporting the group’s
interests in discussions with the authorities.

THE CRÉDIT MUTUEL GROUP 
WOULD LIKE TO THANK ALL ITS  
CUSTOMERS AND MEMBERS FOR  
THEIR UNDERSTANDING AND ALL  
OF ITS EMPLOYEES FOR THEIR 
DEDICATION AND HARD WORK.
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 COVID-19 EPIDEMIC: 
 THE CRÉDIT MUTUEL GROUP MEETING ITS COMMITMENTS 

In the face of the devastating economic consequences of the health 
crisis, the Crédit Mutuel group has fully assumed its role in displaying 
solidarity, in keeping with its values and convictions.

CHOOSING RESPONSIBILITY 
AND THE REAL ECONOMY

•  In this exceptional environment, 
the Crédit Mutuel group has 
provided companies with massive 
cash support of more than €18.5 
billion, and had processed 
115,403 applications for state-
backed “PGE” loans as of May 
28th. Eligibility conditions have 
also been broadened for some 
distressed companies.

•  600,000 loans  to self-employed 
professionals and companies were 
forborne (repayment extensions), 
which represents one out of every 
two investment loans.

•  All economic sectors have been 
taken into account: companies, 
retailers, artisans, farmers, 
independent professionals, 
micro-entrepreneurs, innovative 
companies, not-for-profit 
organizations and foundations 
with an economic activity. This 
massive support for the financing 
of economic players has only been 
possible thanks to the tremendous 
efforts of Crédit Mutuel’s network 
and its professional advisors, who 
were able to assist more than 
one in every three companies and 
one in every five entrepreneurs in 
France.

ASSUMING AND FULFILLING 
OUR MORAL RESPONSIBILITY

By creating the prime de relance 
mutualiste* (bonus compensation 
for loss of earnings) through its 
insurance division (ACM), the group 
is living up to one of its founding 
values: solidarity. This initiative is 
in keeping with the group's core 
mission, to prioritize the sharing of 
risks over consumerist measures. 
It also demonstrates Crédit 
Mutuel's commitment to help save 
jobs, support the local economy 
and contribute to the national 
solidarity drive.
Averaging €7,000, this bonus was 
paid from the beginning of May, 
involving a total investment of 
nearly €200 million for the benefit 
of nearly 27,000 artisans, retailers, 
professionals and SMEs.

STRONG AND IMMEDIATE MEA-
SURES FOR STUDENTS AND 
APPRENTICES**

Crédit Mutuel has rolled out an 
exceptional program to support 
students and apprentices 
experiencing financial difficulties 
due to the health crisis: mutual 
assistance for students and 
apprentices and a six-month 
extension of the grace period on 
their student loan.

MUTUALIST VALUES IN ACTION

•  Opération Boite Rose
Through the Confédération 
Nationale, the group supported 
Family Service’s fund-raising 
initiative for pregnant women and 
young mothers suffering from 
coronavirus. 
Objective: pay for the supply 
of 300,000 masks to maternity 
hospitals. 

•  The Crédit Mutuel Foundation 
supports Bibliothèque sans 
frontière's e-learning initiative to 
help refugee children learn to read 
and write during the lockdown. In 
addition, to promote solidarity, the 
Foundation maintains an active 
link with all the associations it 
supports. 

SERVING PEOPLE FIRST AND 
FOREMOST

As a cooperative mutual bank, 
our founding values are also the 
strengths of our business model. 
Solidarity in all its forms binds the 
group and, in this spring of 2020, 
when everyone is facing economic 
and social difficulties to one degree 
or another, Crédit Mutuel has risen 
to the challenge.

* excluding Arkéa group.
** CMAF and CMNE groups.

SPOTLIGHT ON COVID-19
THROUGHOUT THE GROUP, FROM 
NORTH TO SOUTH AND EAST TO 
WEST, SOLIDARITY IS IN EVIDENCE 
EVERYWHERE, IN EVERY FORM. 
HERE ARE JUST A FEW EXAMPLES...
•  In the East: “Dynamise”, a semi-public company,  

was launched by the Grand Est regional authorities 
with Banque des Territoires and Crédit Mutuel Alliance 
Fédérale to help purchase Covid tests. This commitment 
alongside the Grand Est regional authorities supplements 
the major measures taken to protect employment and support 
the local economy. In addition, Crédit Mutuel Alliance 
Fédérale has donated 190,000 FFP2 masks to the region.

•  The leading supporter of non-profit organizations,  
Crédit Mutuel Maine-Anjou, Basse-Normandie,  
in association with HelloAsso, is supporting solidarity 
initiatives as part of the “At#20.00 I clap, at#20.05 I 
donate” campaign, i.e. more than 150 initiatives in aid  
of carers, vulnerable populations (people living  
in isolation, disabled people, etc.) and in support  
of day-to-day and social activities.

•  In Brittany, support is being provided for the disadvantaged 
through the Fondation SolidaRen via the financing of gift 
parcels in Rennes. At the end of May, Crédit Mutuel Arkéa’s 
Board of Directors approved an exceptional €2 million 
contribution to the bank's Solidarités programs, managed 
locally by the local savings banks of Crédit Mutuel de 
Bretagne and Crédit Mutuel Sud-Ouest, bringing its 
Solidarités budget for 2020 to more than €4 million.  

•  In the North, Crédit Mutuel Nord Europe is showing 
its gratitude to independent doctors and nurses 
by reimbursing their Euroaccount subscription fee 
each month, from April 1st to September 30th, 2020.

•  In the Vendée region, Crédit Mutuel Océan 
is supporting the organizers of the main  
music festivals which it partners.
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 COVID-19 EPIDEMIC: 
 WHEN SOLIDARITY IS SHOWN, 
 THE COMMON INTEREST WINS 
Beyond statements of intent, it is action that ultimately makes an organization like ours credible 
and strong in terms of solidarity. These few testimonials from our members and customers and our 
employees tell us more about our involvement than long speeches.

A BANK OWNED BY 
ITS MEMBERS, THAT 
CHANGES EVERYTHING
Messages, emails, posts, etc., 
our members and customers have 
thanked us in their hundreds.
But we take great pride in helping  
and serving them!

“Thank you again for your support and 
commitment.”

“Today, thanks to you, I remain hopeful 
for the future...”

“Thank you for your trust in my workers.”

“Thank you for being so quick. I’m so 
relieved, I’ve shed pounds of stress in  
an instant... Crédit Mutuel has been 
by my side for 37 years and... human 
contact is all important for me...”

“We are extremely satisfied with the 
remote management of our situation, 
thank you.”

“Well done to Crédit Mutuel for its 
decision to help customers in difficulty!  
I feel a certain pride in belonging to a 
bank capable of taking such initiative...”

A BANK THAT MAKES 
ITS EMPLOYEES PROUD, 
THAT ALSO CHANGES EVERYTHING

*Source: Impulsion May 2020.

A GREAT COLLECTIVE ENDEAVOR 
AT CRÉDIT MUTUEL EURO-INFORMATION
“We switched into “crisis” mode very quickly. It was a huge 
collective effort, with a general mobilization that included 
weekend and night teams. From 2,500 simultaneous 
remote connections in normal times, the rate rose to 
40,000 simultaneous connections.”
Anthony Charreau, 
Head of Crédit Mutuel Euro-Information CERT 
(Computer Emergency Response Team)*

ACT AND ACT QUICKLY 
“The group very quickly gave us the means to implement 
the PGE loans: granting these loans with such ease is 
disconcerting because it involves leaving aside our usual 
analysis criteria. This quick response has been vital in 
helping our customers…”
Elisabeth Bochenek, 
Business customer relationship manager - 
Crédit Mutuel des Deux Vallées (68)*

MUTUALIST RECOVERY PREMIUM, 
DELIVERING ON OUR COMMITMENTS… 
“The prime de relance mutualiste bonus is a powerful 
gesture... Thanks to a simplified process, since only one 
document has to be submitted, nearly 30,000 eligible 
customers will be able to rapidly benefit from this support.”
Isabelle Soubari, 
Claims Director, Assurances du Mutuel*

BEING RESPONSIVE CAN CHANGE LIVES... 
“Loan deferral, state-guaranteed loans, etc. We had built a 
real relationship of trust with Mr. X on a day-to-day basis. 
When the crisis came, this saved us a great deal of time.  
I may be a bank manager, but I don’t look only at the 
numbers, I also believe in people, their career paths and 
their projects... It’s a big responsibility to say yes or no  
to a loan application. We can change lives.”
Cyril Aguilar, Branch manager, Marseille*.

SPOTLIGHT ON COVID-19
CHOCOLATES, LILY OF THE VALLEY  
AND COVERALLS  NO SOLIDARITY GESTURE  
IS TOO SMALL! 
Throughout France, our members and customers, 
elected directors and employees have shown 
countless everyday acts of kindness. At Easter, 
many of them offered chocolates to seniors under 
strict lockdown restrictions at nursing homes. 
Others brought them the traditional lily of the valley 
on May 1st, while yet others collected Crédit Mutuel 
tablecloths and recycled them into disposable 
coveralls for nurses, physiotherapists, etc.

All these acts inspire trust and give the Crédit Mutuel group the effective means to support its 
members and customers.
Now, more than ever before, its cooperative values of social responsibility, equity and solidarity are 
an unrivaled asset. Combined with a constant striving for efficiency, these values have always 
underpinned its corporate purpose and continue to guide it in its ambitions around a new, fairer, 
more human and more effective social contract.
For all these reasons, Crédit Mutuel is, now as it has always been, ready, present, steady and 
confident in its ability to support all those who work to promote a sustainable and responsible 
economy that generates growth, jobs and social integration.

Reshaping the future

22 23

2019 ACTIVITY REPORT OF THE CRÉDIT MUTUEL GROUP _ 2020 EDITION



A UNIQUE BUSINESS MODEL FOUNDED 
ON EXCELLENCE AND STRENGTH

Excellence

  An historic result
  Well-managed growth
  Solidity: a leading bank in France
  An economic partner of the regions
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In 2019, the Crédit Mutuel group once again showed a strong performance: good sales momentum and 
operational efficiency gave rise to record total net income of €3,858 million (of which €3,775 million 
attributable to the group, +7.7%).

The allocation of these results to investment and growth further strengthens the group's financial 
solidity, with a CET1 solvency ratio of 18.2%, one of the highest among French banks.

Performance 
of our model

This success is made possible by the commitment 
of the group's 83,000 employees and nearly 
22,000 elected directors in support of an  
award-winning customer relationship approach 
that combines the best of local banking  
with the latest technological developments,  
and an increasingly effective diversified offering  
in the group's networks, in France and 
neighboring countries.

The group and its subsidiaries gained 1.6 million 
customers in 2019, bringing the total number  
to 34.2 million, including 9.1 million abroad.

This overall performance is also attributable  
to the strength of Crédit Mutuel’s identity and  
its choice of a model that continues to focus on  
its core business: retail banking, insurance  
and services. The success of its decentralized 
decision-making process, which combines  
the strength of a group with the ability to adapt  
to regional expectations, was also a key factor.

AN HISTORIC RESULT

2017

31.6

2018

32.6

2019

34.2

3.2%
5.0%

Number of customers
In millions

BEST BANKING GROUP IN FRANCE 
Crédit Mutuel named BEST FRENCH 
BANKING GROUP for the 8th TIME  
by World Finance magazine 

Total net 
income 
€3,858m
+7.8%

In an environment marked by persistently low interest rates and 
rapidly changing needs, growing competition from digital players 
and increasingly restrictive regulations, the Crédit Mutuel group 
continues to grow on the back of a long-term development approach 
by capitalizing on its strengths.
 
Its qualities have once again been recognized: Crédit Mutuel was  
the preferred banking brand of the French in the Posternak/Ifop 
survey (2019) and the only bank in the TOP 10 companies preferred 
by the French. In 2019, Crédit Mutuel was named “Bank of the Year 
in France” by The Banker magazine, and best French banking group 
by Global Finance and World Finance magazine.

 THE SUCCESS OF THE 
 BANKINSURANCE MODEL 
SALES MOMENTUM

Savings 

€863.6bn

Loans 

€490.2bn

Net income 
attributable  
to the group

€3,775m

Financial  
strength - CET1

18.2%
Common Equity Tier 1 ratio

+9.5% +4.9% +7.7% 70 bp
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The results reflect good business momentum coupled with high operational efficiency, in an economic 
environment characterized by persistently low interest rates and strong competition between 
traditional players as well as with new entrants.

Strength of 
the networks and  

operational efficiency

NBI rose by 3.0% to €18,058 million. It was driven 
by momentum in the bankinsurance sector,  
the group's core business, accounting for 86.2% 
of net banking income (after elimination of 
intra-group transactions) and 87% of net income.

Interest margin improved thanks to strong volumes; 
fees and commission income decreased due to  
the measures in favor of vulnerable customers.  
In insurance, there was an increase in premiums 
received thanks to activity levels and the sector 
also benefited from an improvement in the market 
environment (investment products), although 
there was also an increase in payouts (claims).  
The rebound in the financial markets was also 
positive for the asset management and private 
banking sectors, unlike in 2018.

General operating expenses (€11,597 million) 
rose by 2.3%, but by significantly less than growth 
in sales. In addition to the unremittingly ambitious 
employment policy, ongoing investment in technology 
and the increase in the various taxes paid to the 

authorities also led to an increase in general 
operating expenses.

Growth in activity combined with controlled 
general operating expenses resulted in an 
improvement in the cost/income ratio to 64.2% 
compared with 64.7% in 2018. This ratio, the lowest 
of the main French banks, demonstrates the group's 
operational efficiency.

While there was a net addition to provisions for 
loan losses (€1,200 million), mainly as a result  
of major market transactions, this metric remains 
at at record low level of 24 cents. The proportion  
of non-performing loans remained stable at a low 
of 3.0% of outstandings. The overall coverage ratio 
was 62.3%.

Net income attributable to the group reached 
€3,775 million, an increase of 7.7%. This record 
level is linked to growth in NBI, good control of 
general operating expenses and capital gains on 
the disposal of consolidated entities.

WELL-MANAGED GROWTH
 

In € millions 2018 2019 2018/2019
Net banking income 17,526 18,058 3.0 %

2018 2019

•   Depreciation and 
amortization

•  Other expenses

•   Employee benefits 
expense

Well-controlled general operating expenses

NBI

816

3,980

6,801

€11,597m

626

4,075

6,631

€11,332m
2.3%

30.4%

-2.3%

2.6%

A further improvement  
in the cost/income ratio

(-0.5pt)

64.2%

Net income attributable to the group by business line
In € millions

• 2018
• 2019

Retail banking

2,500 –

2,000 –

1,500 –

1,000 –

500 –

0 –

2,042
2,203

Insurance

1,035 1,097

BGE*/Investment 
banking

585 471

Private 
banking/Asset 
management

198 209

*BGE: Boutique de Gestion pour Entreprendre.

Quality of risk

In € millions 2018 2019 Change
Net additions to/reversals  
from provisions for loan losses 
with proven risk

(793) (1,071) 35.1%

Net additions to/reversals  
from provisions for loan losses 
with unverified risk

(195) (129) -33.8%

Total (988) (1,200) 21.5%
•   Total coverage ratio

•   Share of non-performing 
loans in gross loans

Non-performing customer  
loan ratio and coverage ratio

64% -

62 % -

60 % -

58 % -

56 % -

54 % -

52 % -

62.7 %

3.0 %

62.3 %

3.0 %

2018 2019
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The Crédit Mutuel group stands apart through  
the depth of its shareholders’ equity, which 
determines its financial solidity and its ability to 
finance growth. As well as earnings for the year, 
growth in shareholders’ equity hinges on retaining 
a large share of the previous year’s net profit in 
reserves (95.4% of 2018 earnings).
 
As at December 31, 2019, shareholders’ equity 
attributable to the group stood at €59,146 million 
(+9.2%), with CET1 regulatory capital of  
€52,514 million, up 10.5%. 

Thanks to this and the quality of its assets, the 
CET1 solvency ratio stood at 18.2%, well above  
the regulatory requirements, enabling the group 
to rank among the most solid French banks and  
to deal with the adverse consequences of the 
Basel 4 regulations, which will have a negative 
impact on retail banking activities.
 
This financial solidity confirms the strength of  
the cooperative model, which provides each of  
the 2,064 local banks, 19 federations and six 
federal banks with a secure foundation for growth 
while maintaining their diversity.

 THE 2019 PERFORMANCE 
 BOOSTED THE GROUP'S 
 FINANCIAL STRENGTH 

STRENGTH

•  Total capital requirements
•  Common Equity Tier 1
–  CET 1 ratio

60,000 –

50,000 –

40,000 –

30,000 –

20,000 –

10,000 –

0 –
2017

20,375

44,359

2018

21,763

47,511

2019

23,035

52,514

Financial structure

17.4% 17.5%
18.2%

Change in shareholders’ equity
In € millions 2018 2019
CET1 capital* 47,511 52,514
Percentage of earnings retained in reserves 95.4%

*Excluding irrevocable payment commitments.

Prudential ratios

*2016 to 2018: without excluding centralized regulated savings from the calculation of the ratio's denominator.  
Amount excluded in 2019 according to the decision of the EU Court of Justice of July 13, 2018.

2016 2017 2018 2019
Common Equity Tier 1 (CET 1) ratio 15.7% 17.4% 17.5% 18.2%
Leverage ratio 6.1% 6.4% 6.4% 6.9%
Liquidity coverage ratio (LCR) 144.3% 134.2% 132.6% 156.7%

A leading french bank
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Crédit Mutuel group managed total savings  
of €863.6 billion at the end of December 2019  
(up 9.5%).

Balance sheet deposits amounted to €439.6 billion, 
up 10.8%: even after excluding current accounts, 
which continued to grow despite low interest rates, 
the group's other products saw further growth, 
including ordinary passbooks (€46 billion, up 9.7%), 
livret A and livret bleu passbooks (€48.6 billion, up 8%) 
and term deposits (€120.2 billion, up 12.6%).  
The entire product range thus benefited from  
this momentum.
 
Insurance-based savings (€142.9 billion) continued 
to grow (up 6.0%), while bank-based financial 
savings (€281.0 billion) benefited from a positive 
effect linked to the financial market rally after the 
decline seen at the end of 2018.
 
The branch networks’ share of the French deposits 
market increased significantly to 15.9% (+0.4%).

 SUSTAINED GROWTH  
 IN SAVINGS 

Loan outstandings came out at €490.2 billion,  
up 4.9% (+6.8% on a like-for-like basis), reflecting 
the group’s constant presence alongside its 
customers in the financing of their private  
and professional projects.
 
This growth was seen across all types of lending.
 
Support for retail customers is evident from  
the growth in home loans, which rose by 7.6%  
to €252.0 billion, and consumer loans (up 7.6%  
to €49.4 billion) in the branch networks and 
specialized subsidiaries.
 
Support for businesses met various needs: 
equipment loans, which amounted to €116.4 billion 
(+7.3%), factoring (€14.3 billion, +0.3%) and leasing 
(€18.6 billion, +6.8%).
 
The networks’ share of the French loan market 
remained stable at 17.1%.
 
This stronger growth in savings versus credit 
resulted in less use of the financial markets,  
with the commitment ratio falling back to 111.5% 
after several years of relative stability.

 CONFIRMED  
 SUPPORT FOR THE ECONOMY 

A REGIONAL ECONOMIC PARTNER

  Professionals, Businesses, Farming,  
Non-Profit Organizations, Local Authorities
 Private individuals

  Loans
 Deposits

2018

32.6
2.7

29.9

2019

34.2
2.7

31.5

15.9%

2019

17.1%

Crédit Mutuel group customers
In millions

Market share up for  
deposits and stable for loans

0.4 %

1 %
6%

41%

27%

14%

11%  Demand deposits
 Passbook accounts
 Term deposits
  Mortgage saving 
agreements

  Plan Épargne  
Populaire

 Other

Structure of banking deposits in 2019 Savings
In € millions

  Bank-based  savings 
 Bank deposits
 Insurance-based savings

2018-12-31

788,604

257,111

396,698

134,795

12/31/2019

863,552

281,044

439,636

142,872

9.3%

10.8%

6.0%

28%

51%

9%

10%

 Home loans
  Equipment  
& Leasing
  Consumer  
& Revolving
 Operations
  Other

Structure of net lending in 2019 Customer loans
In € millions

 Home loans
  Equipement  
& Crédit-Bail
  Consumer  
& Revolving
 Operations
  Other

2018-12-31

467,439

234,140

125,853

44,549
45,883

12/31/2019

490,161

252,016

134,977

44,088

49,362

17,014 9,718

2%

+ 7.6%

+ 7.2%

+ 7.6%

Strong  
capacity  
to support  
our customers’ 
projects
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A BANK OWNED BY  
ITS MEMBERS AND 
AND CUSTOMERS,  
THAT CHANGES EVERYTHING

Belonging

  The keys to a unique business model
  A group serving people and their regions
  Eschewing centralization to guarantee 
efficiency

  Regions take the lead in governance
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As a cooperative bank, Crédit Mutuel is the group's core entity, belonging to its 
members. Drawing strength from its differences, it supports all its customers – 
individuals, professionals, companies, farmers and associations – on a daily basis as 
part of a closely managed relationship that combines the best of local banking with  
the latest technological developments.

Owning and promoting
our difference

As a partnership company that is not listed on  
the stock exchange, Crédit Mutuel is not bound  
by the sole requirement of short-term profitability. 
Good company management, which is essential  
to its long-term success, is not about seeking  
to enrich a group of shareholders but rather 
ensuring growth and first-rate service quality  
at the best cost. 

As a financial cooperative, Crédit Mutuel can 
neither be sold nor taken over. 
Independent and permanently, irrevocably rooted 
in local economies, Crédit Mutuel contributes  
to job creation and regional economic vitality. 
Serving all economic players, its development 
model illustrates the power and efficiency  
of cooperation for everyone.

 A STRONG  
 IDENTITY 

Democratic governance Participation and 
democracy are the foundations of our organization. 
Any customer can subscribe for A shares for a 
modest amount and become a member-customer, 
i.e. a member of a local bank with the right  
to vote at its general meeting on a “one person, 
one vote” basis. 

Every year, 20,000 meetings of boards of directors 
and/or supervisory boards at 2,000 local banks 
and 2,000 annual meetings serve as an expression 
of genuine democratic corporate governance  
in action. 

The 22,000 elected volunteer directors present  
at all three levels of Crédit Mutuel's organization 
– local, regional and national – are responsible  
for the group’s management and oversight.  
They represent the member-customers, paying 
close attention to their needs and projects. 

 DEMOCRATIC  
 GOVERNANCE 

MEMBER-CUSTOMERS:  
THE KEY LINK IN THE DECISION-MAKING 
AND ACTION CHAIN

THE KEYS TO A UNIQUE BUSINESS MODEL

 A COOPERATIVE AND 
 MUTUAL BANK: SIGN ME UP! 

 Participatory democracy  
as a business model

8
MILLION MEMBERS

make concrete decisions 
on the future of the group

2,100
GENERAL MEETINGS

of local banks in 2019

22,000
ELECTED DIRECTORS
run the local banks 

and take care of their 
day-to-day development

76.8 %
OF CRÉDIT MUTUEL NETWORK 

customers are members

n Farmers
n Artisans
n Executives
n  Intermediary 

professions

n  Employees
n  Manual workers
n Retired
n  Other (inactive)

6
10

7

21

112

18

25

Directors of local banks by SPC (%)

High level of representation  
in the community
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A business model
 that never dates

Crédit Mutuel's decentralized organization 
fosters greater employee involvement at every 
level – local, regional and national – ensuring 
better responsiveness and service quality, short 
decision-making, good risk diversification and 
effective quality control. 
 
The organization's three levels operate according 
to the principle of subsidiarity: the local banks, 
closest to the members, carry out all the key bank 
branch functions, while the other two levels 
perform only those functions for which the local 
banks are not equipped.
 
Governing boards are made up of member 
representatives, elected during local general 
meetings on a “one person, one vote” basis,  
and the board of directors at national level.

 LISTENING, RESPONSIVENESS,  
 EFFICIENCY, PROXIMITY 

With 95% of decisions taken at the local bank 
level, Crédit Mutuel has the distinctive leeway  
to operate as closely as possible to the ground, 
benefiting both the regional economy and its 
member and customers. 

Its cooperative and mutualist model has 
demonstrated its relevance and effectiveness for 
more than one hundred years. It can transform 
and reinvent itself for the sole purpose of 
providing its members and customers with  
the best possible service. 

By sharing resources, financial means, risks  
and expertise, and by pooling investments, it has 
the agility it needs to succeed in an environment 
characterized by increasing disintermediation  
and the emergence of new non-banking players  
in the financial services market. 

Its solid balance sheet secures the trust of its 
members and provides an effective means for  
its development. 

 AN EFFECTIVE MODEL  
 ROOTED IN MODERNITY 

A GROUP SERVING PEOPLE AND THEIR REGIONS

 THE CRÉDIT MUTUEL 
 NETWORK,  
 OFFERING THE BEST  
 IN  LOCAL BANKING: 

ACTION

Preservation of a strong 
local presence and local 
decision-making autonomy.

A resolute investment  
in human capital, with 
83,000 employees.

A core business, retail 
bankinsurance, that 
continues to transform.

Success of the diversification 
strategy.

Governance by 22,000 elected 
directors who keep the 
company rooted in the daily 
lives of our members.

RESULTS

Growth in business activity, 
in retail banking in 
particular.

Customer relationship 
quality consistently praised.

Technological services that 
meet the highest standards

Record net income...

…almost entirely reinvested 
in our growth and strength

COLLECTIVE SUCCESS
WITH STRONG  

LOCAL AUTONOMY

THE STRENGTH  
OF REGIONAL 

COVERAGE

A MODERN  
MUTUALIST 

BANKING MODEL

€
INVESTMENT  

IN HUMAN CAPITAL 
AND CUSTOMER  

RELATIONS

EMPHASIS ON  
OPERATIONAL  

EFFICIENCY

A POLICY THAT  
PROMOTES GROWTH 

AND LOYALTY

 STRENGTHS 
 OF THE CRÉDIT MUTUEL MODEL 

3,000  
LOCAL BRANCHES

2,064  
LOCAL BANKS

11.9  
MILLION CUSTOMERS  
- OF WHICH 8 MILLION MEMBERS
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2,064 LOCAL BANKS
The 2,064 local banks cover the whole of France, 
providing extensive local presence and better services 
and connection with our members and customers.
As lending banks, they are the engine for the 
group’s local involvement and responsiveness. 
Each local bank is a variable-capital cooperative 
company attached to a regional federation. 
Its equity capital is owned by its members. This equity 
capital is made up of shares and non-distributable 
reserves. 
The local banks are run by a board of directors 
made up of elected representatives.

19 REGIONAL FEDERATIONS
The federations comprise and represent the local 
banks in their region. 
There are 18 such federations, plus a national  
federation specifically for the farming sector, 
Crédit Mutuel Agricole et Rural (CMAR).
As regional strategy and oversight bodies, the  
federations represent Crédit Mutuel and direct the 
banks’ activities in their regions. 
These 19 federations are all affiliated to Confédéra-
tion Nationale du Crédit Mutuel (CNCM), which 
represents them at national level.

Eschewing centralization 
 to guarantee efficiency

AT THE CENTER OF THE ORGANIZATION
Regional economic activity

LEADERSHIP AND COORDINATION 
of banking business in the regions

REGIONAL 
FINANCING BODIES 

SUPERVISION AND 
REPRESENTATION AT NATIONAL LEVEL

As at January 1, 2020, five of the federal banks ensure the bank’s financial solidity:
n Caisse Fédérale Crédit Mutuel Nord Europe,
n Caisse Fédérale Crédit Mutuel Maine-Anjou, Basse-Normandie,
n Caisse Fédérale Crédit Mutuel Océan,
n  Caisse Interfédérale Crédit Mutuel Arkéa for the Crédit Mutuel 

Bretagne and Crédit Mutuel Sud-Ouest groups,

n  Caisse Fédérale de Crédit Mutuel for the following  
Crédit Mutuel groups: Anjou, Centre, Centre Est Europe, 
Dauphiné-Vivarais, Ile-de-France, Loire-Atlantique,  
Centre-Ouest, Méditerranéen, Midi-Atlantique,  
Normandie, Savoie-Mont Blanc and Sud-Est.

Les caisses fédérales
du Crédit Mutuel
■ Caisse interfédérale 
   Crédit Mutuel Arkéa
■ Caisse fédérale de
   Crédit Mutuel Alliance Fédérale
■ Caisse fédérale de 
   Crédit Mutuel Maine-Anjou, 
   Basse-Normandie
■ Caisse fédérale de
   Crédit Mutuel Nord Europe
■ Caisse fédérale de
   Crédit Mutuel Océan

5 FEDERAL BANKS
As the financial conduits for the regional federations, 
the federal banks pool their financial resources 
and are responsible in particular for:
•  organizing technical and financial operations in 

the regions,
•  managing resources (liquidity management, 

provision of financial, technical and IT services),
•  granting loans to local administrations.
To achieve synergies and optimize resources and 
costs, some of the federations have joined forces, 
combining their financing organization to form  
inter-regional federal banks under technical,  
IT and financial partnerships.

1 CENTRAL BODY
Confédération Nationale du Crédit Mutuel is  
the central governing body of the group under  
the French Monetary and Financial Code and the 
19 federations are its members. 
Like the federations, it has a national financing  
organization, the national mutual bank, whose  
equity capital is owned by all the federal and  
interfederal banks.
CNCM is a professional representative body that 
supervises and represents Crédit Mutuel and  
ensures its financial solidarity at the national level.

95% OF FINANCING 
DECISIONS ARE
MADE BY THE 
LOCAL BANKS
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Chairman 
Nicolas Théry,
Chairman of Fédération du Crédit Mutuel Centre Est Europe

Vice-Chairman
Gérard Cormorèche, 
Chairman of Fédération du Crédit Mutuel Sud-Est
 

Directors
Catherine Barbaroux, Independent Director 
Jean-Marc Busnel, Chairman of Fédération du Crédit Mutuel Maine-Anjou, Basse-Normandie
Philippe Gallienne, Chairman of Fédération du Crédit Mutuel de Normandie 
Catherine Lamblin-Messien, Director of Fédération du Crédit Mutuel Nord Europe
Aurélie Lapidus, Independent Director 
Jean-Luc Le Pache, Director of Crédit Mutuel Arkéa
Damien Lievens, Chairman of Fédération du Crédit Mutuel du Centre 
Gérard Lindacher, Director of Fédération du Crédit Mutuel Centre Est Europe 
André Lorieu, Chairman of Fédération du Crédit Mutuel Océan 
Elia Martins, Director of Crédit Mutuel Ile-de-France
Patrick Morel, Director of Fédération du Crédit Mutuel Centre Est Europe
Olivier Oger, Chairman of Fédération du Crédit Mutuel Nord Europe
Alain Têtedoie, Chairman of Fédération du Crédit Mutuel Loire-Atlantique et Centre-Ouest
Philippe Tuffreau, Chairman of Fédération du Crédit Mutuel d’Anjou 
Michel Vieux, Chairman of Fédération du Crédit Mutuel du Dauphiné-Vivarais 

AT JUNE 4, 2020

Board of Directors of  
Confe’de’ration Nationale  
du Cre’dit Mutuel

REGIONS AT THE CENTER OF GOVERNANCE

Non-voting Directors 
Jean-Louis Bazille, Chairman of Fédération du Crédit Mutuel Agricole et Rural 
Bernard Dalbiez, Director of Fédération du Crédit Mutuel Méditerranéen
Jean-Loïc Gaudin, Chief Executive Officer of Fédération du Crédit Mutuel Maine-Anjou, Basse-Normandie 
Nicolas Habert, Director of Fédération du Crédit Mutuel Midi-Atlantique 
Jean-Louis Maître, Director of Fédération du Crédit Mutuel Savoie-Mont Blanc
Jean-Pierre Morin, Chief Executive Officer of Fédération du Crédit Mutuel Océan 
Frédéric Ranchon, Chairman of Fédération du Crédit Mutuel Massif Central
Alex Weimert, Chairman of Fédération du Crédit Mutuel Antilles-Guyane

The following people also sit on the Board 
Pierre-Édouard Batard, Chief Executive Officer 
Isabelle Ferrand, Deputy Chief Executive Officer
 
Fleur Bouda, Board Secretary
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  Shared interest is central to our goals
  Bringing our values to life across  
all regions

  A virtuous environmental policy
  People-focused development

Embracing
A PEOPLE-FOCUSED 
COMPANY
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As a cooperative mutual bank, Crédit Mutuel makes all 
its decisions with its members and customers in mind. 
In its development it remains true to its founding values 
of local proximity, solidarity and social responsibility. 
Crédit Mutuel’s values are the hallmarks of its identity. 
They set it apart and reaffirm the relevance of a 
demanding business model with a multi-service 
strategy implemented at local level, combining 
innovation, standardization and decentralization.  
Its commitment is part of a long-term development 
approach whereby more than 95% of earnings are set 
aside to invest in the future.

 A WINNING MINDSET FOR: 

A BENCHMARK 
customer-focused 

bank 
in a digital world

A BANK THAT IS 
committed 

and turned towards
a new world 

A BANK THAT IS 
innovative 

and offers wide-ranging 
services 

Cooperation:  
a mindset and 
founding value

SHARED INTEREST IS CENTRAL TO OUR GOALS

MOVING FORWARD DIFFERENTLY
In 1991, as the general public began to discover  
the Internet, a protocol that had previously been 
reserved for military use, Crédit Mutuel launched 
"Domitel": the first banking service allowing  
account consultation by telephone, nationwide. 
This service confirmed the group's position as a 
leader in electronic banking, as already illustrated 
by "Domibanque", the home banking service 
most frequently used at the time in France.

 THE MUTUALIST MODEL 
 GUIDES EVERY STEP WE TAKE 

VULNERABLE CUSTOMERS:  
COMMITMENTS UPHELD

As a customer-focused and regional bank, 
the Crédit Mutuel group is particularly 
involved in efforts to promote banking 
inclusion and the protection of the least 
well-off. At the end of 2019, more than 
400,000 customers, identified as being in  
a financially vulnerable situation, benefited 
from the capping of their expenses  
on rejected payments and operating 
irregularities in their account. For half  
of these customers, these measures  
were successful in helping them resolve 
their position. Our networks are also 
committed to promoting the special offer 
among these customers. The number  
of beneficiaries of this offer increased  
by 60% between 2017 and 2019, reaching 
nearly 50,000 customers. Within the group, 
the advisor is central to the customer 
relationship. There are also several 
systems in place within the regional  
groups to support vulnerable customers.

   Rules of good 
conduct for all

   Equality among 
members,  
“one person,  
one vote”

   Respect for 
subsidiarity

   Common values
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 ACTION FROM NORTH TO SOUTH 
 AND FROM EAST TO WEST 

The local bank of choice, Crédit Mutuel is well-placed to work closely with its customers and members 
in meeting their needs and concerns. This approach plays out and takes shape in all social dimensions, 
such as helping people into work and housing, employment for people with a disability, and sport and 
measures in favor of young people and seniors. At Crédit Mutuel there is a constant interplay between 
entrepreneurship and solidarity.

CRÉDIT MUTUEL 
MIDI-ATLANTIQUE RAISES 
AWARENESS AROUND  
DIGITAL TECHNOLOGY
Several of the federation's local 
banks have successfully 
mobilized non-profits in their 
regions around the added value 
of digital technology. This was 
an opportunity to present the 
PAY ASSO service, which is a 
real plus for the management  
of these organizations...  
At meetings between Crédit 
Mutuel teams and heads of 
non-profit organizations, this 
innovative service met with 
great success, underlining the 
growing usefulness of digital 
technology in serving 
customers.

CRÉDIT MUTUEL 
MAINE-ANJOU,  
BASSE-NORMANDIE SETS 
THE TONE FOR REGIONAL 
FESTIVALS 
Crédit Mutuel is a part of 
people's lives. And as “living 
well together” is not something 
that can be decreed, it fosters it 
by supporting economic, social, 
sporting and cultural events.  
In 2019, it sponsored 27 festivals 
in the Maine-Anjou and  
Basse-Normandie regions,  
i.e. more than half of all such 
events in the region.

CRÉDIT MUTUEL 
MÉDITERRANÉEN SUPPORTS 
ENTREPRENEURS 

As a long-standing partner 
since its creation in 1994, 
the Crédit Mutuel Méditerranéen 
federation has provided 
substantial support to Initiative 
Marseille Métropole, one  
of 35 platforms dedicated 
to business start-ups and 
takeovers in its region.
No fewer than 218 companies 
received support in 2018  
and 257 guarantee-free loans 
were granted. Its commitment 
was renewed in 2019 with an 
allocation of €100,000. CRÉDIT MUTUEL 

DAUPHINÉ-VIVARAIS 
PROMOTES WORK-STUDY 
PROGRAMS

CMDV in turn embodies  
the group's policy on the 
recruitment of work-study 
students, representing  
Crédit Mutuel at the University 
of Lyon 2's Job Dating event  
for the one-year and two-year 
master's programs in  
"Money, Banking, Finance  
and Insurance" and for the new 
bachelor's degree program  
in "Omnichannel Banking  
and Insurance".  
Several local banks consequently 
welcomed work-study employees 
in these areas from September 
2019!

Things are happening in the regions
BRINGING OUR VALUES TO LIFE

In 1996, Crédit Mutuel launched “CyberMUT,” the first secure 
online banking and insurance offering. 
1996 also saw the birth of USB and the PalmPilot pocket computer, 
which replaced personal organizers. The first device since the watch 
to accompany us everywhere.

MOVING FORWARD DIFFERENTLY

CRÉDIT MUTUEL OCÉAN: 
A REGION THAT STIRS EMOTION

A website dedicated to interviews, 
anecdotes, news and events in the 
Vendée region... As a regional 
and human-focused bank, it holds 
a lot of meaning for its 1,452 
employees and 1,254 directors. 
All share the same mutualist 
values and a constant desire  
to contribute to the well-being 
of the people of Charente-
Maritime, Deux-Sèvres and 
Vendée.

CRÉDIT MUTUEL ARKÉA: 
THE CITY SHINES BRIGHTER

Banque Entreprises et 
Institutionnels, a subsidiary of 
the Crédit Mutuel Arkéa group, 
has committed €500 million  
in loans to finance city-center 
revitalization initiatives in 
addition to the the “Action Cœur 
de ville” program. This five-year 
national plan initiated by the 
Ministry of Territorial Cohesion 
to combat inner city decline 
aims to improve living conditions 
for people in medium-sized cities. 
More than 220 municipalities 
were selected to take advantage 
of this measure to strengthen 
their driving role in the 
development of their territory.
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CRÉDIT MUTUEL 
DAUPHINÉ-VIVARAIS: 
SOLIDARITY INTO  
THE BARGAIN

During the exceptionally bad 
weather in the region in 
November 2019, Crédit Mutuel 
Dauphiné-Vivarais took action  
to help those affected, promptly 
introducing special mechanism 
place to strengthen the support 
provided to its customers and 
members and accompany them 
as closely as possible during 
this ordeal. In addition to financial 
support, dedicated teams  
were called upon to respond  
to victims' needs and provide 
them with practical assistance. 
Special attention was also paid 
to business customers to help 
them cope with the difficulties.

CRÉDIT MUTUEL DU 
LOIRE-ATLANTIQUE  
ET CENTRE-OUEST OBTAINED 
THE “WELCOMING COMPANY” 
LABEL FOR 2019

"Entreprise accueillante" 
(“welcoming company”) status 
was awarded by the Nantes 
Métropole CSR platform to  
the group for its contribution  
to diversity and the fight against 
discrimination in access to 
employment. It also highlights 
the federation's significant 
investment in its region.

CRÉDIT MUTUEL
DU CENTRE CELEBRATES 
NON-PROFITS

For more than ten years,  
CMC has been a partner of 
“Rentrée en fête” in Orléans.  
On September 8, 2019, more 
than 500 non-profit associations 
gathered throughout the city 
center to present themselves, 
promote their activity and sign 
up new members.  
CMC attended the event in force, 
with a team of eight employees.

MICROLOANS AND  
MAXI-SUCCESSES WITH  
ADIE AND CRÉDIT MUTUEL 
CENTRE EST EUROPE
ADIE, recognized as a non-profit 
organization of public utility, 
works to promote inclusion 
through entrepreneurship in 
France, granting microloans 
each year to finance more than 
25,000 projects in all regions.  
As a cooperative mutual bank, 
Crédit Mutuel Centre Est Europe 
has signed a partnership 
agreement with ADIE to provide 
€1 million of additional 
financing for microloans.

ONLY SKILLS AND  
MOTIVATION COUNT  
FOR CRÉDIT MUTUEL 
ALLIANCE FÉDÉRALE

HELLO HANDICAP, the largest 
online recruitment fair to focus 
on the essentials: skills and 
motivation. With more than 170 
job offers posted on their virtual 
stands, Crédit Mutuel Alliance 
Fédérale’s HR staff also organized 
nearly 130 job interviews. This also 
is a means of promoting equal 
opportunities.

associatheque.fr, the 
Crédit Mutuel website 
dedicated to non-profit 
organizations celebrated 
its tenth anniversary at 
their side.

CRÉDIT MUTUEL 
ÎLE-DE-FRANCE MOBILIZED 
TO HELP FIGHT CANCER

Since 2015, Crédit Mutuel 
Île-de-France has supported 
the association Tout Le Monde 
contre le Cancer, which each 
year brings together artists to 
offer a magical evening to sick 
children, parents, caregivers 
and honorary guests. The 2019 
edition attracted nearly 4,000 
spectators. On this occasion, 
teams from the Île-de-France 
local banks helped with the 
association's projects and 
offered sick children a festive 
Christmas, presenting the 
association with a check  
for €164,000.

CRÉDIT MUTUEL 
SAVOIE-MONT BLANC: 
SEEING THE WORLD IN  
A DIFFERENT LIGHT 
WITH GRAND BIVOUAC

As a partner of the Grand 
Bivouac documentary film and 
book festival, Crédit Mutuel 
Savoie-Mont Blanc seeks  
to raise public awareness of 
societal and environmental 
issues while encouraging 
people to discover the world  
in a different way.

WHEN WE UNITE FOR SOMETHING, 
WE STAY THE COURSE 

Launched in 2017, the maintenance of medical approval is 
an exclusive feature of the Crédit Mutuel and CIC networks’ 
home loan insurance. Under this service, in the years following 
subscription for a home loan, financing for a new main residence 
can be obtained without additional medical formalities.  
In July 2019, the terms were broadened and the maximum  
loan amount was extended to €500,000. 100,000 customers  
and members have already benefited from the scheme.

The Crédit Mutuel Foundation, dedicated to the group’s 
sponsorship activities, celebrated its tenth anniversary  
in 2019 under the aegis of Fondation de France.

Because innovation must always go hand in hand with 
security, the Maestro card was launched in 1999, the first 
of its kind to be able to trigger a systematic authorization 
request. In that year, Crédit Mutuel also launched its  
first electronic wallet experiments, the first complete 
sequencing of a human chromosome was carried out  
and artificial intelligence took its first steps with Aïbo, 
Sony's robot dog.

MOVING FORWARD DIFFERENTLY
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DEVELOPING THE MEANS TO TAKE CONCRETE 
ACTION

Through special purpose entities,  the group and 
its subsidiaries are optimizing all organizational 
and functional positions, as was the case for  
Crédit Mutuel Alliance Fédérale with the creation 
in 2008 of the CCS (Centre de conseil et de service) 
advisory and service center.
Harmonizing procedures, pooling resources and 
costs, reducing energy consumption, identifying 
and disseminating best practices: a virtuous circle 
has been established in all group entities.

COMMITTING FOR EVERYONE  
AND FOR THE FUTURE

In addition to financial performance, the group 
seeks to achieve sustainable collective performance. 
At the group level, this is reflected in a rooted 
mutualist approach that serves the common good 
and the general interest. This approach is brought 
to life through three key commitments:
/   combating global warming by strengthening 

sector policies; 
/   major social and societal undertakings to ensure 

an equal and inclusive society, particularly as 
regards young people; 

/   the protection of digital privacy, a real challenge 
in terms of civil liberty. 

The Crédit Mutuel group has happily taken this step through numerous commitments 
and concrete action. Because it is only natural for a mutual group such as ours, 
which cares about the well-being of everyone, is attentive to the common good and 
is increasingly involved at the local level, to play its part in responsible, controlled 
and sustainable development.

Economy and ecology:  
 just a short step apart

Energy: savings here!
With the goal of reducing its carbon footprint by 30%

and obtaining ISO 50001 certification by the end of 2020, 
Crédit Mutuel Alliance Fédérale is targeting a significant improvement in 

its environmental footprint.

Challenges
/   2 million m2  

of energy-intensive real 
estate, i.e. €50 million  
per year in electricity  
and gas...

How can we do better?

Ideas
/  Optimize ventilation systems

/  Program heating systems

/   Reduce the number of electrical and electronic  
devices switched on at the weekend

/  Optimize work-related travel

Solutions
/   Set up a monitoring platform  

to display consumption  
per bank and overall

/  Replace diesel vehicles with hybrid 
vehicles in the rental fleet

A VIRTUOUS ENVIRONMENTAL POLICY

STRONG GROUP COMMITMENT

In September 2019, 34 bank leaders from around the 
world signed the UNEP Finance Initiative’s Principles  
for Responsible Banking.
Confédération Nationale du Crédit Mutuel is a signatory 
to these Principles, which reflect a determination to 
address not only climate issues but also the employment 
and societal dimensions of corporate responsibility.

A 17.3% REDUCTION IN CO2 EMISSIONS  
OBSERVED AT CRÉDIT MUTUEL LOIRE-ATLANTIQUE 
ET CENTRE-OUEST

Crédit Mutuel LACO’s Greenhouse Gas Emissions Report 
(BEGES) published at the end of December 2019 is 
encouraging. Efforts are visibly paying off, with greenhouse 
gas emissions have decreased significantly – by 17.3% 
over the past 4 years.

INDIVIDUALS GO GREEN

With 12,000 zero-interest eco-loans granted in 2019 
(+280%), there has been a constant and accentuated rise 
in recent years.

GETTING PEOPLE  
INVOLVED

Energy is not the only field 
in which we express our 
environmental responsibility.  
This takes multiple forms 
that go beyond mere 
statements of intent. 
Paperless processes,  
eco-responsible buildings, 
waste management,  
water consumption :  
here again, the Crédit Mutuel 
group does not do things  
by half and achieves tangible 
results by involving all its 
employees and by mobilizing 
significant resources.

After three years, our work  
is showing results:

 PAPER-LESS SYSTEMS 

Over 2,500 tons of paper saved

 WASTE MANAGEMENT 
 & REDUCING THE USE  
OF PLASTIC 

Good practices adopted at all 
Crédit Mutuel sites

 WATER CONSUMPTION 

Nearly 36,000 m3 saved

 “GREEN” BUILDINGS 

Optimized energy  
consumption with more  
than 45,947 Mwh saved

ISO 50001 is the result of collaboration between  
61 countries. It aims to improve the energy  
performance of any organization. 
According to the International Energy Agency,  
this standard could have an impact on 60% of global 
demand for energy.
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 COMBINING PERFORMANCE 
 WITH CARE 

By focusing on internal promotion and staff training, Crédit Mutuel has opted for a strong employment 
policy. At the same time, it aims for long-term stability by assisting its employees with their career 
plans, taking care of their working conditions and giving young talent the chance to shine. Our mutualist 
spirit is embodied in these resolutely human choices. 

Nearly 3 million
HOURS OF TRAINING 
PROVIDED

over 5.5%
OF PAYROLL ALLOCATED  
TO TRAINING

5 fully functioning
TRAINING CENTERS  
WITHIN THE GROUP

94.5%
OF EMPLOYEES ON  
PERMANENT CONTRACTS 

97.2%
OF EMPLOYEES
TRAINED

Figures that speak for themselves

As demonstrated by our 
“#PROUD TO WORK AT CRÉDIT 
MUTUEL” campaign, our group 
strives to foster different values 
and ensure the well-being of all 
employees. It is essential that 
the humanist values we promote 
externally to our customers 
and members are also applied 
within the group. Being a 
responsible employer means 
above all being an exemplary 
employer. At Crédit Mutuel, this 
is reflected in, for example:
-  an equal pay indicator within 

the company that is among the 
best in the market,

-  a better work/life balance 
thanks to teleworking,

-  profit-sharing, incentive 
schemes and “purchasing 
power” bonuses.

PEOPLE-FOCUSED DEVELOPMENT

Employment & training:  
an unswervingly committed  
approach

Through personalized support, 
the group aims to develop in line 
with the needs and aspirations 
of its employees. Behavioral, 
managerial or technical training 
– particularly to continue  
our digital transformation:  
all training courses are 
accessible to everyone and 
will increasingly lead to a 
qualification.

 TRAINING 
 TO MEET 
 ASPIRATIONS 
 AND BRING OUT 
 THE BEST 
 IN EVERYONE 

 PUTTING TRUST 
 IN THE YOUNGER GENERATION TO PAVE THE WAY FOR THE FUTURE 
Being a responsible employer 
also means knowing how to trust 
young people and help them into 
work. In addition to reflecting our 
values, this choice strengthens 
intergenerational dialog and  
the transmission of knowledge 
within the group. It also makes  
it possible to boost projects that 
are being developed by giving 
plenty of room to new ideas and 
new points of view. In this way, 
we never sit on our laurels and 
always seek to improve.

In the North, the group's local 
socio-economic footprint is 
larger than ever with more  
than 21,000 jobs supported 
(study by Cabinet Utopies). 
Crédit Mutuel de Normandie 
actively supports the “Collectif 
Inclusif” initiative for a more 
inclusive economy aimed at 
guiding young people towards  
a career project. 
In Alsace, the Saint-Avold 
district of Crédit Mutuel Centre 
Est Europe partners with 

Equality and integration:  
major agreements

Trophées de l’Apprentissages 
and in late 2019 rewarded 
around ten apprentices for their 
exemplary achievements.

Crédit Mutuel Dauphiné-
Vivarais, meanwhile, 
demonstrated its commitment 
to young people and integration 
by recruiting work-study 
students to help them earn  
their degree. 
It offers them a permanent 
employment contract at  
the end of their internship.

Aware of the issues of equality and integration, the Crédit Mutuel division signed two major 
agreements in 2019:
•  April: agreement on equality in the workplace and putting in place concrete milestones,  

notably with regard to compensation, training, promotion and work-life balance.
•  September: industry agreement on the employment and integration of people with disabilities, 

aimed at improving measures concerning both the recruitment and the continued employment 
and support of people with disabilities.
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TO INSPIRE PASSION
Sharing

Leading partner of  
the music scene 
in France
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Because
music
unites us

Universal, without borders and of all stripes, 
music is a uniting force. Underpinned by  
the same values of sharing and proximity,  
Crédit Mutuel has invested in all genres of music 
for nearly 15 years. It has become the leading 
partner of the French music scene, promoting 
music in all its forms. 

In the media, Crédit Mutuel sponsors major  
music events on television such as Victoires  
de la Musique, Enfoirés, Fête de la Musique  
and Prodiges. On the air waves, it contributes  
to music programs on Radio France and to  
its exclusive concerts on France Inter and  
France Bleu. 

 WITHOUT BORDERS,  
 MUSIC OF ALL STRIPES 
 AND ALL TYPES 

On the ground, the federations support France's 
main festivals countrywide: Le Printemps de 
Bourges Crédit Mutuel, Les Francofolies de  
La Rochelle, Main Square Festival in Arras, 
Beauregard in Hérouville Saint-Clair, La Fiesta 
des Suds in Marseille, Les Vieilles Charrues in 
Carhaix and Les Déferlantes in Argelès-sur-Mer. 

Crédit Mutuel also contributes significantly to local 
concerts and major tours such as Indochine’s  
13 Tour in 2018, M's Grand Petit Concert, M. Pokora’s 
Pyramide Tour and Angèle’s Brol Tour in 2019. 

Deeply rooted in the regions, it also maintains close 
ties with performance venues and theaters that 
provide a space for music, create music and hold 
musical events.

MUSIC
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 ORIGINAL PROJECTS... 
 AT CRÉDIT MUTUEL 
 INNOVATION IS 
 EVERYWHERE 

 PARTNER TO LARGE 
 CLASSICAL MUSIC EVENTS 

Crédit Mutuel also strives to promote innovation 
in the music sector by sponsoring original and 
meaningful projects, for instance Monumental 
Tour, which brings together heritage and 
electronic music, and the concert tribute to Alain 
Bashung, supported by the INA, blending archive 
and live images. A strong mark of recognition  
for its commitment, since 2008 it has been the 
official partner of Fête de la Musique, alongside 
the French Ministry of Culture. 

Crédit Mutuel also supports associations and 
projects that promote access to music for all.  
With this in mind, it partners with the Confédération 
Musicale de France, which brings together more 
than 300,000 dedicated musicians in 4,500 music 
academies. 

Music is also a means for Crédit Mutuel to rally 
around important causes. It notably helps in the 
fight against cancer by backing music events  
that build awareness through collective action. 
Pooling energies, developing talent and supporting 
projects are values reflected in music and which 
underpin the group's commitments in this area.

Founding partner of the Festival for Easter in 
Aix-en-Provence since 2013, CIC supports this 
musical event designed for both music lovers  
and wider audiences.  
The 2019 edition of this unmissable event on  
the European classical music scene attracted 
more than 30,000 spectators.  
CIC also supports young performers: since 2003, 
it has partnered the Victoires de la Musique Classique 
classical music awards broadcast on France 3. 

Meanwhile, the same determination to support 
future talent contributed to the creation of the CIC 
Michel Lucas Prize, awarded to six promising 
young artists aged 16 to 24 from the regional 
conservatories. 

CIC has also been the official partner of Folle 
Journée de Nantes since 2015 and of the Mogador 
Theatre in Paris since 2018.

MUSIC

Partnerships that give Crédit Mutuel a voice

 MUSIC PARTNER, 
 ON STAGE AND ON AIR 

With new inspirations, new talents and new emotions, 2019 was a very prolific year for Crédit Mutuel, 
which set the tone for all types of music and across all spheres of expression.  A spirit of sharing and 
proximity that resonated with the values cherished by the group.

250 million 
CONTACTS GENERATED FROM  
1,400 TV SPOTS
(Target age 13 and over, excluding Radio 
France concert promotions - Médiamétrie) 
 

 865 million 
CONTACTS GENERATED FROM  
1,230 TV SPOTS
(Target age 4 and over - Médiamétrie)

T V
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Taking flight

  Diversification: looking to new horizons 
  Innovation: improving agility
  Enterprise: thinking outside the box to  
conquer new territories

THE NEXT-GENERATION BANK
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In 2019, the Crédit Mutuel group accelerated the 
diversification of the product and service ranges 
offered to its 34.2 million customers through its 
banking networks and specialized subsidiaries, 
further strengthening its position as a group 
rooted in the regions.

Developed over the past 50 years, the insurance 
business, which is fully integrated into the 
commercial offering, currently covers 16.2 million 
policyholders (+2.8%) and 40 million policies 
(+3.1%). Activity in this business was strong,  
in both life and non-life insurance. This led  
to growth in premium income and in the 
commissions paid to the networks.

While insurance remains a major growth area,  
the group's performance in terms of services 
demonstrates the success of the diversification 
strategy.

In telephony, the target of two million customers  
has been reached. Thanks to these results, our 
subsidiary Euro-Information Télécom is now  
the fifth-largest French telecoms operator and 
the largest operator without its own network.  
The offer was strengthened in 2019 with the  
addition of an ultra broadband access service 
(30,000 sales over the year). The remote home 
surveillance offer marketed under the Homiris 
brand continues to grow, with more than  
500,000 active contracts. The group is number  
one in the sale of new real estate, and in leasing 
and finance leasing is the main player in finance 
leasing for French companies.

Day by day, these changes help to enhance  
our local customer-focused banking approach,  
in the service of members and customers and  
in support of regional growth. 

 BREAKING INTO 
 NEW BUSINESSES 

Providing the best service when it isn’t necessarily expected is another of Crédit Mutuel’s strengths: 
it's a bank that is always listening, always in motion and always attentive to the needs of its customers, 
whoever they are. 
By devising new solutions, supporting unifying and innovative ideas, exploring new regions and breaking 
into new businesses, we are building the next-generation bank for and with Crédit Mutuel’s customers. 
The goal is to provide our members and customers with high value added, integrated services.

DIVERSIFICATION

Looking
to new horizons

SMES

CONSUMER 
LOANS

CAR LOANS

ULTRA BROADBAND 
ACCESS

ARTISANS

NEW AND EXISTING 
REAL ESTATE

ELECTRIC 
BICYCLES

TELEPHONE 
SERVICES

 STANDING OUT, 
 IN EVERY DOMAIN 

500,000
CUSTOMERS WITH

REMOTE SURVEILLANCE

20 %
OF THE FRENCH

FACTORING
MARKET

700,000
BUSINESSES 31.5 Million

PRIVATE
CUSTOMERS

40 Million
INSURANCE

POLICIES

2 Million
PRIVATE

CUSTOMERS

No. 2 bank
IN THE FARMING 

SECTOR

542,000
NON-PROFIT 

ORGANIZATIONS
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 BUILDING 
 THE BANK OF THE FUTURE 
In a constantly accelerating environment that is undergoing profound change due to digital technologies, 
it is essential to innovate. Crédit Mutuel has made this a priority through a strategy focused on 
customers and members and by mobilizing significant resources. Because building the bank of the 
future requires careful and consistent preparation and anticipation.

5 AMBITIONS IN OUR SIGHTS

/  Adapt our technical infrastructure
/  Strengthen human resources 

and related skills
/  Develop processes to become more agile
/  Guarantee quality, safety and performance
/  Continue to optimize our information systems

3 DOMAINS IN WHICH CUSTOMER EXPECTATIONS MUST 
BE MET

/   Respond to a growing demand for remote relationship 
management and contacts via different channels of 
communication

/   Meet our customers' requirements in terms of  
autonomy, simplicity, choice and responsiveness

/  Guarantee a very high level of operational security 
and data protection

1 FINAL GOAL TO BE ACHIEVED

/  Enhance our ability to offer each member and  
customer the product, service or advice they want,  
at the right time and through the right channel

INNOVATION

Improving agility

 INNOVATING 
 TO DIVERSIFY SUCCESSFULLY 

To adapt to the new world, our group gives its networks and subsidiaries the means to develop a whole 
range of innovative technological solutions that are a source of diversification of our net banking income.

Our aim is to combine new technologies to provide customers, in all our businesses and wherever  
it makes sense, with added value from our products and services.

/  Constantly changing
cryptogram cards 

for even greater security.

/  Our electronic 
signature 
to simplify 

procedures and guarantee 
the integrity of electronic 
documents.

/  Blockchain
technology 
(databases) to 

optimize the sharing and 
mass analysis of information.

/  Ultra broadband  
services
for smoother 
connections.

/   Optical
character 
recognition (OCR) 

to respond to and process 
customer requests more quickly.

/ Innovative payment  
solutions for ALL, with: 

-  a new platform for merchants 
offering services with enhanced 
functionality for account 
aggregation and billing, 

-  “all-in-one” mobile payments  
via the Lyf Pay app for retail 
customers.

/    Artificial  
intelligence 

serving the networks 
(voice processing, facial  
recognition, voice  
biometrics, etc.) for greater  
fluidity, efficiency and 
responsiveness.

Customer benefits
l Autonomy
l Efficiency
l Security
l Protection
l Simplicity
l Time saving
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 INNOVATION 
 IN SIGHT! 

CRÉDIT MUTUEL DU 
SUD-EST SUPPORTS 
THE DEVELOPMENT OF 
START-UPS

Crédit Mutuel du Sud-Est pursues 
its commitment to innovation, 
digital transition and start-up 
ecosystems. In this spirit it was 
the exclusive founding partner 
of the unique H7 French tech 
hub inaugurated in Lyon on  
April 1, 2019.

DIGITAL TECHNOLOGY  
SERVING THE CUSTOMER 
RELATIONSHIP AT  
CRÉDIT MUTUEL OCÉAN
With digital technology becoming 
an increasingly core component 
of Crédit Mutuel’s offering,
Crédit Mutuel Océan has 
launched Moderato. This mobile 
app allows users to share 
experiences, meetings, training 
courses and events with all 
employees and elected directors. 
Developed by a Vendée start-up, 
Moderato has already been  
very successful: the test phase 
launched in June 2019 with 
around 50 employees resulted 
in nearly 200 posts published  
on the news feed.

DIGITAL CULTURE  
TAKES ROOT IN LILLE  
AT CRÉDIT MUTUEL
NORD EUROPE

In early 2019, CMNE and VINCI 
Immobilier laid the first stone  
of WENOV. An extraordinary 
architectural and environmental 
project in the heart of the 
EuraTechnologies district, a real 
European digital culture hub, 
WENOV is above all a play  
in favor of local economic 
development. The center will 
offer a new vision of the city  
that is innovative, responsible 
and sustainable.

CRÉDIT MUTUEL 
LOIRE-ATLANTIQUE 
ET CENTRE-OUEST
IN ITS ELEMENT WITH 
DIGITAL

With the creation of a dedicated 
digital team to help employees 
at its local banks adopt new 
digital tools, the Nantes 
federation is preparing for  
the future and taking a concrete 
step toward the bank of the future.

In 2002, Crédit Mutuel offered the only service available in 
France to adults under guardianship, with the Liberté card.  
It was also the first bank to offer merchants secure online 
payments, and today has more than 100 million computers 
connected via the Internet worldwide.
In the early 2000s, the use of global positioning system (GPS) technology gained in popularity,  
GPS technology is not brand new: 
the Global Positioning System originated from the US Department of Defense and in the 1960s. 
The first satellites for determining location on the planet were were launched in the late 70s.

MOVING FORWARD DIFFERENTLY

CRÉDIT MUTUEL 
ÎLE-DE-FRANCE SUPPORTS 
AGRICULTURE 2.0...

On June 19, 2019, Nicolas Ottin, 
a farmer in Boutigny-sur-
Essonne, held the first "Ferme 
Pilote Innovation" day to present 
future developments in farming 
to farmers in the Île-de-France 
region. 

… AND INNOVATES  
IN SOLIDARITY
Taking advantage of a withdrawal 
to donate to a non-profit 
association: now there's a  
bright idea!
Since September 14, 2019,  
520 Crédit Mutuel Île-de-France 
federation ATMs have been 
equipped with a system for 
making a donation to  
Association France Alzheimer. 
This pilot operation once again 
demonstrates our strength  
of innovation in the service  
of the general interest.

CRÉDIT MUTUEL
ALLIANCE FÉDÉRALE:
SIGNIFICANT SUPPORT 
FOR INNOVATION
AT LOCAL LEVEL

Digital revolution, environmental 
revolution, behavioral revolution... 
the financing needed by 
companies to keep pace with 
these numerous transitions  
has never been greater.  
In response to these new 
challenges, Crédit Mutuel 
Alliance Fédérale has  
mobilized a budget of  
€200 million dedicated  
to financing French tech.

Crédit Mutuel Île-de-France 
was naturally present at this 
major event organized by the 
Chamber of Agriculture and  
the regional authority. A large 
number of startups were 
present to introduce themselves, 
make business contacts and 
imagine possible synergies  
with farmers.
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In 2015, Euro-Information Telecom became the only mobile virtual 
network operator to sign three full MVNO 4G contracts (SFR, Orange 
and Bouygues), a European first, while Watson, the virtual assistant, 
joined the Crédit Mutuel network. 
Testifying to the spectacular progress made by artificial intelligence, 
in 2016, a computer beat the world champion at the game of Go, 
by four games to one.

MOVING FORWARD DIFFERENTLY

MOBILE APPLICATIONS 
CRÉDIT MUTUEL: FOCUSED 
ON CUSTOMER SATISFACTION

Deployed at the end of 2018, 
Crédit Mutuel's mobile apps  
are now the most highly rated 
in the Android and Apple stores. 
With 450 million connections 
per year, the improvements 
made now ensure smooth, easy 
and clear access to information. 
Volume of use is increasing 
and, above all, the average 
consultation time is longer. 
Whereas users used to log in 
solely to check their account 
balances and transactions, 
they now use the new services: 
simulation and subscription of 
services, consultation of advice 
articles, making appointments 
with advisors, etc.

MY CLIENTS, 
MY START-UP AND ME
#EXCELLENCE:
THE MOVEMENT GAINS 
MOMENTUM IN NORMANDY 
Like incubators such as Station 
F, Day One and The Family,  
the Crédit Mutuel de Normandie 
local savings bank network  
is a thriving ecosystem that 
offers the best resources to  
help entrepreneurs grow their 
startups. Each branch manager 
and each employee can thus 
benefit from the community, 
meet other entrepreneurs  
to share best practices and 
facilitate contacts between 
start-ups and all players in  
the ecosystem. It's by sharing 
knowledge that ideas are born.

THE SECOND TECH IT EASY 
FAIR, ANOTHER SUCCESS 
Tech It Easy, an annual event 
created by Crédit Mutuel 
Investissement, aims to 
inform managers about new 
technologies that are already 
transforming the company. 
Big data, virtual reality, robots, 
3D printing... the platform 
keeps an eye on all emerging 
technologies, helping everyone 
to ask the right questions for 
moving ahead, and is developing 
a community of entrepreneurs 
proud of their choices.

RESHAPING REAL ESTATE 
SALES
Crédit Mutuel’s real estate 
subsidiary stands out – along 
with the group – for its resolute 
promise to sell all properties 
within 90 days and a global 
approach to real estate 
transactions. The property 

CREATING STRATEGIC AND  
PROFITABLE SYNERGIES
In an environment of lower 
interest rates and stiffening 
competition, Crédit Mutuel 
Immobilier's offering makes  
a difference.  
It also leads to collaboration  
with other group subsidiaries  
and the creation of new growth 
opportunities: financing, insurance, 
household equipment, etc.

 CRÉDIT MUTUEL IMMOBILIER: 
 A DRIVER OF DIVERSIFICATION 
Created in 2001, this subsidiary very quickly enabled the local banks to diversify while offering their 
customers new, high value added services. In this sense, Crédit Mutuel Immobilier is proof that, above 
all, such diversification enables us to explore a whole universe of needs and seize the many related 
opportunities (see also page 94). 

Leading real estate
AGENCY IN FRANCE 
in new builds with close to 
10% market share

335  
NEW HOUSING UNITS RESERVED
at Tuesday, December 31, 2019
(Ataraxia Promotion)

8,100
NEW PROPERTIES SOLD 
in 2019 (Afedim)

22,500 
HOUSING UNITS MANAGED 
by Afedim Gestion at Tuesday,  
December 31, 2019

Figures that speak for themselves

appraisal entails a packaged 
offer including an audit of the 
area in which the dwelling is 
located, a precise inventory 
and performance of real estate 
surveys. It continues with the 
promotion of the property 
through various tools and the 
management ofviewings. 
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 CAPITALIZING ON OUR KNOW-HOW 
 TO EXPAND OUR SERVICE OFFERINGS 
Throughout its history and development, Crédit Mutuel has always actively sought to venture into new 
territory, with sometimes unexpected but always positive results. This pioneering and innovative spirit 
marks our determination to always move forward, and to detect new needs before they arise. Because 
the bank of the future is first and foremost a bank rooted in reality, capable of satisfying the aspirations 
of each and every person.

MAKE THE MULTISERVICE APPROACH A STRONG AND SUSTAINABLE GROWTH LEVER
A leading bankinsurer with a proactive approach to technology, Crédit Mutuel continues to diversify in 
order to best meet its customers' expectations in all areas. In this era of change, the group seeks to 
enable them to benefit from the most innovative and beneficial solutions.

Housing

Doing business Communication Finance

Mobility Protection

ENTERPRISING

Thinking outside  
 the box to conquer  
new territories

ENHANCING THE BANKING RELATIONSHIP 
BY COMBINING TECHNOLOGIES

Electronic signature, payment card with constantly 
changing cryptogram, payment via smartphone, 
simplified subscription, secure messaging, 
connected services... Day-to-day banking has never 
been so easy, thanks to Crédit Mutuel and its teams. 
Because there is nothing more comfortable than a 
chosen, secure and interactive relationship.

In 2017, Crédit Mutuel became the first French bank to use SWIFT GPI (Global Payment Innovation) 
services. This new technology is faster, more transparent and easier to trace, and can therefore 
meet customers’ needs and respond to market developments. 
That same year, the very first connected drug was approved by the FDA, the American drug 
agency. This drug for schizophrenia and disorders This medication for schizophrenia and bipolar 
disorder contains a miniature sensor that is released once the pill is dissolved in the stomach.

MOVING FORWARD DIFFERENTLY

BGE talent competition
BUSINESS START-UPS
Crédit Mutuel supports entrepreneurship and 
business creators in all their diversity
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VAE CRÉDIT MUTUEL MOOV’: 
ECO-MOBILITY 
ACCESSIBLE TO ALL

Added value is what best defines 
Crédit Mutuel's offering in the 
area of e-bikes. As with the 
purchase of a car or house,  
what makes the difference  
apart from the quality of  
the item or the model is  
the associated services. 
Through the Crédit Mutuel 
Moov’ e-bike pilot project 

EURO-INFORMATION  
TELECOM REACHES  
2 MILLION CUSTOMERS
In 2019, Euro-Information 
Telecom exceeded the 
2 million customers mark and 
aims to mark this success by 
continuing to grow and proposing 
ever more competitive offers 
to its customers. Currently the 
fifth largest operator in France, 
its goal is to consolidate its 
present position by increasing 
the provision of equipment 
to customers, particularly its 
banking customers.

launched in 2018 in Lyon,  
Paris and Strasbourg, the group 
offers far more than just an 
electric bicycle, with financing 
and insurance solutions and 
additional services. It involves  
a lease offer with a purchase 
option that includes an annual 
maintenance guarantee. 
Following the success of this  
test project, the offer has begun 
to be rolled out gradually in the 
local banks of the Crédit Mutuel 
Alliance Fédérale network.

“Semeur d’Innovation” became a national brand  
in September 2019. It is now open to the Crédit 
Mutuel* federations and BECM. It is positioned in 
terms of innovation and links the group's initiatives.  

For François Filliat (head of startups and innovative 
companies in the sales department), “Semeur 
d’Innovation promotes a collaborative approach 
with the economic, institutional and associative 
players in the ecosystem, particularly in supporting 
startups.”

*Crédit Mutuel Alliance Fédérale

A NATIONAL BRAND  
TO LINK INITIATIVES

With more than 150,000 ratings, the Crédit Mutuel 
app has become the most popular banking network 
mobile app:
-  4.3/5 stars in the App Store (Apple) with  

135,130 ratings
-  4.4/5 stars in the Play Store (Android) with  

31,660 ratings

With nearly 500 functionalities, the challenge is  
to continue making visitors aware of every  
advantage the app has to offer. Many improvements 
are being implemented, including even more 
extensive customization with individualized offers 
and advice, changes to the "budget" function, 
better integration of Lyf Pay and its functionalities, 
overall improvement of design and, of course, 
enhanced authentication.

CRÉDIT MUTUEL’S “APPS” ARE CENTRAL  
TO CUSTOMER SATISFACTION

"CUSTOMER GENERATION"

Launched a year ago, the “customer generation” 
laboratory aims to specialize customer relationship 
managers according to codes, behaviors and  
needs of customers aged 18 to 28 or over 50.
The objective? To strengthen customer relations 
through even more personalized approaches.

Each age group has specific life moments, 
behaviors and communication habits.  
The lab allows account managers to learn  
to anticipate needs, strengthen customer 
relationships and support customers with  
the best services.

In 2018, Crédit Mutuel moved into ultra-high-speed broadband 
with “The Box” and “The Box Premier”. The group has thus 
further diversified its service offering and has also joined  
the Paylib community, a new and highly innovative  
“all-in-one” payment solution available on Lyf Pay.
Meanwhile, the development of self-driving cars is accelerating 
and electric scooters have arrived in force on the sustainable 
mobility market.

MOVING FORWARD DIFFERENTLY

 SHOW ME YOUR APPS, 
 I'LL TELL YOU WHO YOU ARE... 

Design thinking for the “Customer generation” project.

2 million 
customers

Thank you for your trust
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LOCAL RELATIONSHIP BANKING:
PROXIMITY TO SERVE ALL

Serve

  Bankinsurance carried by  
strong brands
-  Retail banking, our core business 
-  Insurance, versatility to serve our customers
-  Highly complementary business subsidiaries

  Specialized businesses at the heart  
of economic flows
-  Corporate and investment banking
-  Asset management and private banking 
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Bankinsurance  
carried by  
strong brands

Bankinsurance, the group’s core business, 
comprises its retail banking, life insurance  
and property and casualty insurance activities. 

Retail banking is carried out through the group’s 
networks in France and Europe: Crédit Mutuel, 
CIC, Banque Européenne du Crédit Mutuel,  
CIC Iberbanco, and Targobank branches  
in Germany and Spain. It also includes the 
specialized retail banking subsidiaries' businesses 
of factoring, consumer credit, real estate and 
leasing, etc. 
Insurance, meanwhile, is the group's second 
business line and accounts for nearly 30% of  
its profit.

 THE GROUP SUPPORTS  
 ALL ITS CUSTOMERS IN 
 THEIR PROJECTS 
Providing the best service when it isn’t necessarily 
expected is another of Crédit Mutuel’s strengths: 
it's a bank that is always listening, always in 
motion and always attentive to the needs of  
its customers, whoever they are. 

By devising new solutions, supporting unifying 
and innovative ideas, exploring new regions and 
breaking into new businesses, we are building the 
next-generation bank for and with Crédit Mutuel’s 
customers. 

Key figures 
34.2 million CUSTOMERS

16.2 million POLICYHOLDERS 

5,535 POINTS OF SALE

THE PREFERRED 
BANKING BRAND

IN FRANCE
Posternak-Ifop survey 4th quarter 2019

The Crédit Mutuel mediator has expanded 
resources, with a dedicated team and its 
own website, in particular for online 
submission of dispute resolution requests. 
Although the mediator’s opinion is not 
binding for the network, it is regularly 
followed by Crédit Mutuel’s federations 
and CIC's regional banks.

Mediation Listening 
carefully to our  
customers

 THE BANK OF TOMORROW:  
 AN ENHANCED RELATIONSHIP FOR: 

•  better listening, taking into account and satisfying needs, 
•  always improving our advisors’ proactivity,
•  responding to the challenges of a new world by relying on  

solid foundations,
•  supporting the vitality of the regions,
•  placing people at the heart of each development.

THE START-UP SPIRIT FOR 
A LONG-TERM RELATIONSHIP

Free enterprise and room to 
grow, under Crédit Mutuel’s 
strong and protective umbrella, 
are the cornerstone of our 
model and ethos. The group 
supports entrepreneurship 
through acquisitions, equity 
investments, partnerships  
and financing.

To maintain the territorial coverage of its local bank network,  
Crédit Mutuel has focused on both versatility and local presence.  
The diversification of our offering around needs and the numerous 
relays offered by our main subsidiaries (CIC, Crédit Mutuel Immobilier, 
Homiris, Fortuneo, ACM, Suravenir, Targobank, Cofidis, Financo, etc.) 
enable us to maintain service at the most local level. 
This combination, together with digital tools, creates added value  
for our businesses, ensures lasting employment and meets the 
expectations of all our members and customers, wherever they are  
in France, while making our brand live up to its name.

Versatility to create value
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Enhanced basic services that make life easier 
a bank also needs to be able to offer products  
and services that complement its basic offer and 
meet the expectations of an ever more targeted 
customer base. As a bankinsurer for the past  
50 years and with a range of recognized products 
and services, Crédit Mutuel has acquired a strong 
capital of trust that gives legitimacy to its 
multiservice approach. An approach built around 
needs and with no other objective than to simplify 
our customers' life.

 INDIVIDUAL CUSTOMERS 

31.5 MILLION  
INDIVIDUAL  
CUSTOMERS

In € millions
NBI: 13,225
GROSS OPERATING INCOME: 4,256
15.9% OF THE DEPOSIT MARKET

17.1% OF LOANS DISTRIBUTED  
BY BANKS

Retail banking,  
 the core  
 business

Retail banking, the group’s main business line, 
comprises the network offerings of Crédit 
Mutuel’s 18 regional federations and CIC’s five 
regional banks. It also includes all the 
specialized businesses whose products are 
marketed by the network, in particular leasing, 
factoring, fund management and real estate. 
The group supports all its customers  
– individuals, self-employed professionals  
and micro, small and mid-sized companies, 
associations, farmers and local authorities –  
by offering an innovative product range tailored 
to their needs and enhanced by high value-added 
services.

FOCUS ON EXPERTISE

Customers can now activate loan 
simulations online, increase their credit 
limit and manage it independently using 
their smartphone or PC.

“Credit passport”:  
100% digital

Crédit Mutuel group has a dedicated offer 
for young people from birth until they join 
the workforce. 
Teaching day-to-day banking skills, 
encouraging savings from an early age, 
assisting young account holders along the 
road to independence until they enter the 
workforce.  
www.objectif-emploi-orientation.fr
www.tipsntricks.fr

Young people: the keys  
to independence

 TEACHERS AND 
 HEALTHCARE PROFESSIONALS: 
 A TAILORED OFFERING 

Crédit Mutuel Professions de Santé (CMPS)  
is a network of branches dedicated solely to 
serving healthcare professionals. They assist 
practitioners with their decisions and develop 
active partnerships with trade associations, 
unions, professional guilds and institutional 
bodies. 

Union Nationale du Crédit Mutuel Enseignant 
(UNCME) has more than 40 mutual banks 
throughout France*. These local cooperative 
banks offer a dedicated service for staff in  
the national education, research, youth and  
sports and culture sectors.  

*www.creditmutuel.com

THE BEST IN 
SERVICE AND 
TECHNOLOGY

30% OF THE CRÉDIT MUTUEL 
AND CIC NETWORK  
CUSTOMERS
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MAIN HOME: A ROOF OVER YOUR HEAD

Meeting demand for loans to purchase a main 
residence and providing finance for quality rental 
investments is a priority for the Crédit Mutuel 
group.
Against a backdrop of persistently low interest 
rates, the volume of transactions, at more than 
one million, remained particularly buoyant in 
France in 2019.  
This market vitality was reflected in the group's 
home loan activity: the group is the third largest 
lender for new loans with 20% of the market, 
bringing outstandings to €252 billion (+7.6%). It 
favors a direct approach, recommendations and 
service quality, supported by a short and 
responsive decision-making process. 

A present and active group  
in all regions 

The group has expertise in all subsidized loans 
and is an active operator in several regions, where 
it operates in various forms: 
-  it has capital stakes in around 40 subsidized 

housing organizations (ESHs); 
-  it offers its expertise in social housing sales 

through subsidized home-buyer loans; 
-  it is a close partner of social housing 

cooperatives for first-time home-buyer 
construction programs (financed through tenant 
home purchase schemes, interest-free loans, 
etc.) and for co-housing support programs;

-  it works with the federation of local public 
enterprises (EPL), a professional body that 
represents in particular the 188 real estate EPLs 
managing a stock of 549,000 homes.

It is also a long-time partner to the French agency 
for housing improvement (ANAH).

Subsidized homeownership:  
giving meaning to our partnerships

Home loan outstandings 
€252 BILLION

+ 7.6 % 

FOCUS ON EXPERTISE

3rd LARGEST LENDER FOR HOUSING

FOR ALMOST 40 YEARS, CRÉDIT MUTUEL  
HAS BEEN AN ON-THE-GROUND PARTNER  
TO LOCAL AUTHORITIES. 

As a decentralized banking group, it is deeply 
committed to local economic and social 
development, and as such is a natural partner to 
the main civic decision-makers via its specialized 
regional teams. A considerable number of elected 
representatives sit on the boards of its local 
mutual banks.

 LOCAL AUTHORITIES  
 A GROUP COMMITTED TO THE COMMUNITY 

For more than ten years, alongside the 
Association des Petites Villes de France 

Present since its inception in rural and peri-urban 
areas, Crédit Mutuel actively supports small 
municipalities throughout France. The shared 
values of Crédit Mutuel and the APVF have 
underpinned this partnership, established more 
than ten years ago:  commitment to promoting 
local relationships and regional development, 
dynamic activity and regional solidarity. 

Crédit Mutuel alongside Mayors of France
Crédit Mutuel was naturally present at the major 
annual conference of mayors and municipalities, 
which welcomed nearly 60,000 visitors. The group, 
which has a market share of more than 12% in the 
local authorities market, was able to promote not 
only its high-performance banking offering but 
also services from its subsidiaries:  
Sodérec, Homiris, Euro-Information Telecom,  
Crédit Mutuel Aménagement Foncier,  
Crédit Mutuel Leasing and the ACMs. 

Naturally present at the 15th Congress of the 
Regions of France in Bordeaux on September 30 
and October 1, 2019. The group's presence at this 
major annual meeting of regional elected officials 
was initiated by Nicolas Théry in 2016. 
The event gives the regions a platform for 
expression with regard to the French public 
authorities and European institutions and raises 
their profile among citizens and stakeholders in 
economic and community life. The 2020 meeting 
has already been scheduled in the Occitanie 
region, in Montpellier.

At Crédit Mutuel de Loire-Atlantique  
et Centre Ouest: eighth nursing home 
under management 
The Cémavie Foundation continued to grow 
with the takeover of the Val de Bruz Residence 
in Rougé (Loire-Atlantique), bringing the 
number of nursing homes managed to eight 
(establishment for the accommodation  
of dependent elderly people).
The Foundation was recognized as a 
public utility in 2007.

A builder of values
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NON-PROFIT ORGANIZATIONS FARMING

Associathèque, Crédit Mutuel’s website 
dedicated to non-profits, celebrated  
ten years of commitment to this sector. 
Regularly enhanced and revamped,  
the platform was redesigned in 2018  
to reflect its redefined purpose and affirm 
its mission to support 
players in the non-profit 
sector, from design  
to completion of their 
projects. 

Ten years of commitment 
to serving non-profits, 
that changes everything!

THE NATURAL WAY TO STRENGTHEN  
SOCIAL COHESION
The group serves the needs of a sector that  
plays a key role in reinforcing social cohesion 
and creating new forms of solidarity. In addition 
to a dedicated and particularly high-performance 
banking services, the group offers, via 
Associathèque, a single platform of knowledge 
and information created with recognized experts 
in the sector.

CRÉDIT MUTUEL:  
A COMMITTED AND SUPPORTIVE PARTNER
Crédit Mutuel supports numerous networks  
under multi-year agreements.  
It sponsors young people in their undertakings 
and commitments, in particular in the non-profit 
sector, via three national partnerships: Familles 
Rurales, Fédération Sportive et Culturelle de 
France (FSCF) and Réseau National des Juniors 
Associations (RNJA). 
It is also a partner to the Fédération Française 
d’Education Physique et de Gymnastique Volontaire 
(FFEPGV), Union Nationale pour l’Habitat des Jeunes 
(UNHAJ), UNIOPSS and ADMR.

FOCUS ON EXPERTISE

542,000 
CUSTOMER ASSOCIATIONS

€21.4BILLION IN SAVINGS 

€2.65 BILLION IN LOAN 
 OUTSTANDINGS (SAVINGS AND LOANS 
EXCLUDING CRÉDIT MUTUEL ARKÉA). 

*Source: 2017 Survey - Sorbonne Economics Centre - 
Non-profit Research Centre - Viviane Tchernonog -  
a measurement of the budgets of non-profits managed 
under general banking services. 

1st BANK FOR NON-PROFIT 
ORGANIZATIONS IN FRANCE*

THE FREE ONLINE PAYMENT  
RECEIPT SOLUTION 

FOR CLUBS AND ASSOCIATIONS

LOCAL KNOWLEDGE AND RESPONSIBILITY,
SHARED VALUES 

The Crédit Mutuel Agricole et Rural (CMAR) 
federation, a specialist nationwide organization 
run by directors who are practicing farmers, 
enables Crédit Mutuel to be particularly attentive 
to developments in the agricultural sector,  
to keep in touch with all types of farming and 
related situations and to support farmers across 
all phases of development of their projects,  
from setting up to selling on. 
The group offers solutions tailored to a wide  
array of projects, paying special attention to food 
transition, regional events, short decision-making 
processes, development of organic farming, etc. 

Agri Mutuel, the real-time website dedicated to 
farmers, provides a snapshot of current issues 
and more in-depth reviews of specific points or 
themes; it also offers hour-by-hour details and 
prices of the main agricultural products directly 
from physical markets and futures markets.

NO. 2 BANK  
FOR THE FARMING SECTOR

17% OF THE MEDIUM- AND LONG-TERM 
LOAN MARKET

700 DEDICATED ADVISORS

130,000 CUSTOMER-MEMBERS

€1 BILLION FOR AGRICULTURAL INVESTMENT

Announced in May 2019, the National Initiative  
for French Agriculture (INAF), a guarantee fund, 
was officially launched on 4 December 2019 at the 
Ministry of Agriculture in the presence of various 
banking players, including the Crédit Mutuel.

It has been set up to reduce the amount of personal 
guarantees that banks require from farmers when 
they apply for investment loans. It is expected to 
cover €1.1 billion in loans within the next four years. 

Farming information revisited for 
ever-improving customer service
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According to Pierre-Édouard Batard, Chief 
Executive Officer of Confédération Nationale du 
Crédit Mutuel: “Responding quickly to the expectations 
and needs of SMEs throughout France is a major 
challenge for us as a group focused on the local. 
This agreement is the result of a long-standing 
partnership between Bpifrance and our group  
and is a major responsiveness tool for our 
microbusiness and SME customers.”

 THE CRÉDIT MUTUEL GROUP PROVIDES SUPPORT 
 AT THE MOST LOCAL LEVEL TO ALL THOSE 
 WHO MAKE UP THE REGIONAL ECONOMY 

Crédit Mutuel plays a leading role among 
business startups, thanks mainly to all the 
partnerships that it facilitates with business 
creation support organizations. 

In 2019, the group financed more than €389 million 
in business microloans through three networks:  
ADIE (Association pour le Droit à l’Initiative 
Economique), France Active and Initiative France.

Outstanding loans to businesses as a whole  
(i.e. including SMEs, mid-sized and large companies) 
increased by 6.90%.
Financing activities aimed at businesses are carried 
out by the network and through specialized 
subsidiaries such as Banque Européenne du 
Crédit Mutuel (BECM), CMNE Entreprises and 
Arkéa Banque Entreprises et Institutionnels.  
CIC has also implemented a system to ensure the 
local presence of account managers and rapid 
response times thanks to short decision-making 
channels.

The group is a key player in financing for  
self-employed professionals – artisans, small 
retailers, independent professionals and 
microbusinesses in the services and light 
manufacturing sectors – with more than  
700,000 business customers.

FOCUS ON EXPERTISE

700,000 BUSINESS CUSTOMERS 

€95.4 BILLION IN LOAN  
OUTSTANDINGS FOR SELF-EMPLOYED 
PROFESSIONALS AND SMES 

17.8% MARKET SHARE IN LOANS  
CENTRALIZED AT THE BANQUE DE 
FRANCE.

VSEs and SMEs 

LOANS OUTSTANDING
7.40 % 

3rd MOST POPULAR BANK AMONG SMES

9.7 %
EQUIPMENT 
LOANS
granted to  
businesses in 2019

PRIME DE RELANCE MUTUALISTE* 

Supporting our artisans, small retailers, 
professionals and SMEs at all costs (see page 20) 
Although the operating loss guarantees are not 
contractually applicable to the circumstances 
of Covid-19, Assurances du Crédit Mutuel 
and CIC Assurances are offering a flat-rate 
mutualist recovery bonus, payable immediately, 
to customers who have taken out comprehensive 
business insurance including operating loss cover. 

This initiative is in keeping with the group's core 
mission of prioritizing the sharing of risks over 
consumerist measures.

It is also evidence of the group's commitment 
to contribute to safeguarding employment, 
supporting the local economy and the effort of 
national solidarity with artisans, small retailers, 
professionals and SMEs.

*Excluding Crédit Mutuel Arkéa

NEW FRAMEWORK AGREEMENT FOR FRENCH 
MICROBUSINESSES AND SMES SIGNED  
BETWEEN BPIFRANCE AND CONFÉDÉRATION 
NATIONALE DU CRÉDIT MUTUEL (CNCM):

This new agreement facilitates and speeds up the 
issuance of bank loans guaranteed by Bpifrance  
to microbusinesses and SMEs through the  
Crédit Mutuel and CIC networks. 

It gives companies an automatic Bpifrance guarantee 
for loans of up to €200,000 intended to finance:
- business start-ups;
- business transfers;
- development;
- cash flow.

Leading bank
INVESTOR 
in VSEs, SMEs and mid-sized 
companies with €2.4 billion  
of investments in 2019
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INCLUSION THROUGH ENTREPRENEURSHIP:  
CRÉDIT MUTUEL ALLIANCE FÉDÉRALE JOINS 
ADIE'S STIMULUS PLAN

Crédit Mutuel Alliance Fédérale, through its 
private equity subsidiary Crédit Mutuel Equity,  
announced on May 12, 2020 that it would 
contribute €500,000 to ADIE’s guarantee-free 
loan fund. This contribution will enable ADIE  
to offer stimulus loans at 0% to the companies  
it supports throughout the year that have suffered 
particularly badly from the Covid-19 crisis. 
Crédit Mutuel Alliance Fédérale's contribution  
will be dedicated to guarantee-free loans that 
ADIE is putting in place as part of its post-lockdown 
recovery plan: an enhanced personalized support 
system to enable these companies to get back  
on track. 

FOCUS ON EXPERTISE

FOR AN INCLUSIVE ECONOMY 

Nicolas Théry, Chairman of Crédit Mutuel 
Alliance Fédérale
“Young entrepreneurs in particular are 
suffering from the health crisis, which is why 
Crédit Mutuel has decided to participate in 
ADIE's stimulus plan. This initiative is fully in 
line with Crédit Mutuel's efforts to build an 
inclusive economy. "

Frédéric Lavenir, Chairman of ADIE
“At least half of entrepreneurs supported  
by ADIE think they will not be able to resume  
their activity after the shock of lockdown.  
The prospect of such a waste of talent is 
unacceptable morally, socially and economically.  
This is why ADIE strongly advocates for an  
inclusive recovery that leaves no entrepreneur  
behind and appeals to all its partners for support.  
Thank you to Crédit Mutuel, which responded 
immediately and generously.” 

HEALTH CRISIS: “THE PROSPECT OF SUCH A WASTE OF TALENT  
IS UNACCEPTABLE MORALLY, SOCIALLY AND ECONOMICALLY”

FREEDOM TO UNDERTAKE  
AND DEVELOP IS THE BASIS  
OF OUR BUSINESS MODEL.

The BGE “Talents” contest highlights 
entrepreneurship in all its geographic,  
social, economic and human diversity.  
Most importantly, it confirms that the staying 
power of new companies depends in large part  
on the quality of support their creators receive. 
1,368 entrepreneurs participated in the 2019  
BGE Talent competition. Just five of them were 
selected to compete for the national award in 
eight categories: business, service, innovation, 
etc. and craftsmanship, the category supported  
by Crédit Mutuel. 
The Confédération Nationale du Crédit Mutuel 
offered €8,000 to the winner in the artisan segment 
and awarded the merchant prize. The artisan 
prize was awarded to Arnaud Pointereau and  
the merchant prize was awarded to Blanche Piat.

*Boutique de Gestion pour Entreprendre, a national network 
that supports entrepreneurs.

CRÉDIT MUTUEL SUPPORTS BUSINESS 
CREATION AND AWARDS THE NATIONAL 
“ARTISAN” AND “MERCHANT” AWARDS.

The Crédit Mutuel group is the leading banking 
partner of the BGE network: 1 in 3 businesses 
supported by BGE is also supported by  
the Crédit Mutuel group. 

One in five French 
artisans bank 

with Crédit Mutuel
“

”
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FOCUS ON EXPERTISE

Insurance Versatility 
to serve our customers

In € millions
NBI: 2,237
GROSS OPERATING INCOME: 1,485
NET INCOME ATTRIBUTABLE  

TO THE GROUP: 1,097
16.2 MILLION POLICYHOLDERS

40 MILLION POLICIES

The group was able to take advantage  
of the complementarity of its FINANCE and 
INSURANCE businesses when, almost 50 years 
ago, it invented the concept of bankinsurance.
The insurance business is primarily carried out 
through Assurances du Crédit Mutuel (GACM), 
Suravenir and Suravenir Assurances.

Drawing on over 50 years of experience  
in bankinsurance, the business carried  
out through Groupe des Assurances du  
Crédit Mutuel (GACM) is fully integrated  
into Crédit Mutuel Alliance Fédérale at both  
the sales and technological levels. 
GACM generated total revenue of €12.2 billion 
(+1.2%), driven by the 5.2% increase in non-life 
insurance. Premium income from life insurance 
and retirement products fell by 2% against  
a backdrop of historically low interest rates.  
GACM's net income amounted to €886 million 
(+3.6%). 

Commissions paid to the distribution networks, 
driven by growth in activity, rose by 5.3% to  
€1.6 billion. 

12.5 MILLION POLICYHOLDERS

MAINTENANCE OF MEDICAL ACCEPTANCE: 
WHEN AN INSURER IS A MUTUAL 
OPERATOR, IT MAKES A DIFFERENCE

This exclusive ACM advantage already 
benefits more than 100,000 people. 

THE GROUP'S SECOND LARGEST BUSINESS

GACM continued its strategy of improving 
products and services provided to policyholders. 

Objective: simplify and streamline procedures
-  E-declaration to report an auto or home 

insurance claim in just a few clicks  
 
and monitor its processing in real time.

-  Medical e-acceptance to simplify medical 
formalities and facilitate access to real estate 
loans. This service is a success: it is used in 
more than one in two insurance applications. 

-  E-transmission of healthcare costs for 
accelerated reimbursements. 

-  E-extension (latest addition to the ACM digital 
services) to speed up the information and 
processing of applications.

-  Fast online quote and subscription for accident 
insurance policy via mobile app. 

These developments are part of GACM’s strategy 
of simplifying insurance procedures for its 
customers to ensure a high-quality service. 

 DIGITAL INNOVATION:  
 ADAPTING TO POLICYHOLDERS’ EXPECTATIONS 

700,000 CUSTOMERS
Suravenir Assurances, a wholly-owned 
subsidiary of the Crédit Mutuel Arkéa group, 
manages a comprehensive range of non-life 
insurance products. The 2019 revenue of 
Suravenir Assurances came to €408 million.

Suravenir is a life and personal insurance 
subsidiary of the Crédit Mutuel Arkéa Group, 
specialized in the design, production  
and management of life and personal 
insurance policies, marketed by a large 
number of distributor partners, including 
banking networks, internet players, 
independent wealth management advisors, 
brokers and other key partners.  
Suravenir posted record income of  
€173 million in 2019, an increase of 3%. 

2019 group 
revenue

€17.6 BILLION (+3.4%)
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The factoring business in France is built around 
Crédit Mutuel Factoring, Crédit Mutuel Alliance 
Fédérale's long-standing customer receivables 
financing and management specialist,  
and Factofrance. 

*ASF data at 09/30/2019

FOCUS ON EXPERTISE

Highly complementary 
business subsidiaries

23 % OF THE FRENCH MARKET*

€82.5 billion 
VOLUME OF RECEIVABLES PURCHASED

11.8 % 

€49.4 billion OF OUTSTANDINGS 

+ 7.6 % 

 FACTORING 
 AND FINANCING  
 OF RECEIVABLES 
 PROFESSIONAL CUSTOMERS 

The consumer credit products marketed through 
the network are supplemented by those of the 
specialized subsidiaries: Targobank Germany,  
the Cofidis group in France and seven other 
European countries, and Financo, a subsidiary  
of Crédit Mutuel Arkéa.

 CONSUMER 
 CREDIT 

Innovation, quality, a sense of service and subscriber 
satisfaction: these commitments have always been 
the group's main driver and explain the growing 
success of our offerings. To protect our subscribers, 
the group has been developing and producing  
its own remote surveillance solutions for  
more than 15 years. With equipment designed  
and manufactured in France, facilities and 
maintenance carried out by inhouse technicians, 
regular remote inspections and clear subscriptions, 
our remote surveillance division continues to lead 
the way.

NO. 1 IN FRANCE

500,000 customers
 REMOTE SURVEILLANCE 

The group offers a comprehensive range  
of high-quality lease financing solutions  
to individuals, professionals, companies  
and institutional customers.

€13.3 billion  OF OUTSTANDINGS

8.6 % 
Bespoke services provided by Crédit Mutuel 
Leasing, CCLS Leasing Solutions, Targobank 
Leasing (Crédit Mutuel Alliance Fédérale),  
Bail Actéa (Crédit Mutuel Nord Europe),  
Arkéa Crédit Bail (Crédit Mutuel Arkéa).

€5.7 billion IN OUTSTANDINGS

3.6 %
Specialized tools. In addition to medium- and 
long-term loan financing, corporate customers 
are offered specialized real estate leasing 
products through: Crédit Mutuel Real  
Estate Lease (Crédit Mutuel Alliance Fédérale), 
Arkéa Crédit Bail (Crédit Mutuel Arkéa) and Bail 
Actéa Immobilier (Crédit Mutuel Nord Europe).

 REAL ESTATE 
 LEASING 

 REAL ESTATE 
 LEASING 
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REAL ESTATE

COMBINING EXPERTISE

is part of an innovation approach geared to proposing 
new sources of development (see page 71). 
Through its subsidiaries dedicated to the various 
markets, the multiservice group innovated again 
in 2019 by creating the “Real Estate Valuation” 
segment, whose activity is to value real estate 
information from customers of the banking 
network and channel new operations to its 
production subsidiaries and its customers 
(developers/builders).

cmcic-immobilier.fr

FOCUS ON EXPERTISE

Crédit Mutuel is active in all areas of the real estate market from sales, development and trading 
through to contract management, land development and property management. Crédit Mutuel Immobilier, 
the specialized entity of Crédit Mutuel Alliance Fédérale, La Française (Crédit Mutuel Nord Europe) 
and Soderec (national subsidiary) are its main subsidiaries. 

Crédit Mutuel du 
land development

AFEDIM 
Management

Crédit Mutuel 
land development

Crédit Mutuel 
real estate 

projects

Crédit Mutuel 
real estate

 equity interests

The leading multi-boutique for investors offers  
a complete range of solutions for institutional 
investors and individuals, in France and 
internationally:  collective funds (SCPI, OPCI,  
SCP, funds of funds, GFV, etc.), closed-end funds, 
club deals and special investor funds.
The low interest rate environment favored 
investments in real estate and the European 
market continued to attract institutional  
investors in 2019. This strong demand generated 
inflows of nearly €2 billion for La Française.

Individual customers were also attracted to  
the group's non-trading real estate investment 
companies (SCPIs). With this, La Française 
reached its highest gross inflows, which topped 

€1.1 billion. La Française has been the leading 
collective real estate investment manager in France* 
for many years.
Thanks to its European investment platform  
with management centers in Paris, Frankfurt and 
London, La Française also completed acquisitions 
totaling €4 billion for retail funds and mandates 
and made €330 million of divestments, in a dynamic 
European market.
La Française's real estate arm took in €3.7 billion 
gross in 2019, 16% more than in 2018, bringing  
its total real estate assets to €23.6 billion at 
December 31, 2019. 
 
*Source: IEIF, June 30, 2019, in terms of SCPI capitalization

la-francaise.com

REAL ESTATE 
DEVELOPMENT 
FOR THE REGIONS

Soderec, a nationwide Crédit Mutuel subsidiary, works with 
real estate contractors in the public and private sectors, 
representing the contracting authority or acting as lead 
contractor. It can also represent these parties in original  
real estate solutions.

2019 saw the delivery of various projects such as the 
headquarters of the regional delegation of the CNFPT in 
Toulouse, the new hall of the Bordeaux exhibition center,  
the biology laboratories of the Nancy University Hospital,  
the central catering production unit of the Metz-Thionville 
regional hospital, the Strasbourg school of management,  
the management center of the territorial public service of 
Seine-Maritime and the Bollène hospital nursing home.

lasoderec.com

NO. 1 IN COLLECTIVE REAL ESTATE  
INVESTMENT MANAGEMENT IN FRANCE
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FOCUS ON EXPERTISE

Specialized businesses at
 the center of economic flows 

In € millions
NBI: 1,029
GROSS OPERATING INCOME: 627
NET INCOME ATTRIBUTABLE  

TO THE GROUP: 471

Private banking, corporate banking, capital 
markets and private equity round out the 
banking and insurance offering. 
 
Positioned at the heart of investment and 
economic flows, the group offers leading 
financial solutions to both corporate and 
institutional customers and individual 
customers, regardless of their assets.

 CORPORATE AND INVESTMENT BANKING 

Corporate banking comprises the banking and 
related services provided to companies (large 
corporates) that generate more than €50 million 
in revenue and to institutional clients. 

Investment banking includes capital markets, 
merchant banking, venture capital, private equity, 
brokerage and mergers and acquisitions. 

LARGE CORPORATES 
AND STRUCTURED FINANCING
Crédit Mutuel Alliance Fédérale operates in  
this market via CIC Corporate, which is the entry 
and contact point. CIC Corporate thus works with 
major French and foreign industrial companies 
(with revenues of more than €500 million), 
institutional investors (insurance companies, 
pension funds, etc.) and public or quasi-public 
organizations (large associations or social 
organizations). 

CAPITAL MARKETS – REFINANCING
Crédit Mutuel Alliance Fédérale's* central 
treasury management is based on prudent rules 
and an effective system for accessing resources  
in the market.
The group has numerous carefully tailored issue 
programs that allow investors in the main regions 
to access the international markets via public  
and private issues. 

SERVICES AIMED AT BUSINESSES, 
MANAGEMENT COMPANIES AND 
INSTITUTIONAL INVESTORS
CM-CIC Market Solutions is the department of CIC 
in charge of commercial capital markets business 
for customers of Crédit Mutuel Alliance Fédérale. 
All of these activities are aimed at providing 
businesses, institutional investors and asset 
management companies with investment, 
hedging, transaction and market financing 
solutions, as well as post-trade services.
 
PRIVATE EQUITY 
As the leading French bank-owned private equity 
operator, Crédit Mutuel Equity is Crédit Mutuel 
Alliance Fédérale’s vehicle for equity investment 
in business. 

With its head office in Paris and offices in Lyon, 
Nantes, Lille, Bordeaux and Strasbourg, it ensures 
close ties to customers while gradually entering  
a phase of international development. 

At the end 2019, a year marked by strong activity 
in all the investment businesses and in M&A 
consulting, Crédit Mutuel Equity had €2.6 billion 
of capital invested in more than 350 portfolio 
holdings. 
 
Crédit Mutuel also operates through dedicated 
entities: Arkéa Capital Investissement,  
Arkéa Capital Partenaire and Arkéa Capital Gestion, 
Océan Participations, CM-CIC Participations 
Immobilières and Siparex Proximité Innovation. 

TWO OUT OF EVERY FIVE  
COMPANIES BANK WITH  
CRÉDIT MUTUEL

*This information relates to the central treasury department of 
Crédit Mutuel Alliance Fédérale, excluding Targobank in Germany 
and Spain and excluding CIC’s non-French subsidiaries and 
branches.
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Asset management covers fund management, 
employee savings plans and custody and 
depositary services for specific customer groups 
of the network.  
 
This activity is carried out through Crédit Mutuel 
Investment Managers, the fund management 
center of Crédit Mutuel Alliance Fédérale, Federal 
Finance, a subsidiary of Crédit Mutuel Arkéa,  
and La Française, a subsidiary of Crédit Mutuel 
Nord Europe, as well as Banque de Luxembourg 
and Banque Transatlantique.
 
Crédit Mutuel Asset Management confirmed  
its growth with its first external acquisition,  
a takeover of a portion of the assets managed by 
Milleis Investissement (formerly Barclays France).
 
Crédit Mutuel Épargne Salariale and Federal 
Finance, subsidiaries specializing in employee 
savings plans, offer a variety of products to 
corporate customers of all sizes, particularly very 
small companies (fewer than ten employees).
 
These subsidiaries regularly earn recognition  
for their consistent performance and the quality  
of their contracts.

 ASSET MANAGEMENT 

FOCUS ON EXPERTISE

In € millions
NBI: 867
GROSS OPERATING INCOME: 235
NET INCOME ATTRIBUTABLE TO THE 

GROUP: 209

CRÉDIT MUTUEL ASSET 
MANAGEMENT,  
A MAJOR PLAYER IN 
RESPONSIBLE FINANCE

The management company has 16 SRI labels 
for its sustainable funds and its employee 
savings range and a fund certified Greenfin 
by Novethic: CM-CIC Green Bonds.
In the wake of the commitments to combat 
global warming set out in the 2019-2023 
strategic plan, #ensemblenouveaumonde  
by Crédit Mutuel Alliance Fédérale,
Crédit Mutuel Asset Management has 
enhanced its visibility as an asset manager 
committed to “responsible and sustainable 
finance” by creating a seal validated by  
the employees of Crédit Mutuel Asset 
Management who have been involved in this 
participatory and collaborative approach. 

THE CRÉDIT MUTUEL AND 
CIC FUNDS THAT WON 
AWARDS IN 2019
Grand Trophée d’Or – Le Revenu
Performance to March 31, 2019 (source: 
Morningstar)
Best range over three years
(Retail banks category)

EMPLOYEE SAVINGS FUND AWARD
Corbeille - Mieux Vivre Votre Argent
Performance to June 30, 2019 (source: SIX)
First place in employee savings  over five 
years
AWARDS FOR THE DIVERSIFIED RANGE 
Trophées d’Or – Le Revenu 
Performance to March 31, 2019 (source: 
Morningstar)
Best range of diversified funds over three 
years for the fourth straight year
(retail banks category)
Corbeilles - Mieux vivre votre argent
Performance to 30 June 2019 (source: SIX)
Best range of diversified funds over five 
years for the fourth straight year
(retail banks category)

AWARDS FOR THE BOND RANGE
Trophée d’Or – Le Revenu
Performance to 31 March 2019 (source: 
Morningstar)
Best range of international bond funds over 
three years
(Retail banks category)

AWARDS FOR EQUITY AND DIVERSIFIED 
FUNDS
Labels - Mieux Vivre Votre Argent
Five-year performance to 31 December 2018 
(source: SIX)
CM-CIC Europe Growth 
General Equity Europe category
CM-CIC Tempéré international 
Prudent diversified category
America 500 Index Union
General Equity North America category

SUSTAINABLE DEVELOPMENT
16 SRI labels 
for its sustainable funds and employee savings 
range
CM-CIC Green Bonds 
TEEC certified by Novethic

QUALITY AWARDS

The management company has 16 labels: 
Arkéa Investment Services, Federal Finance 
Gestion and Schelcher Prince Gestion won 
the Trophée d’Or for the best three-year 
euro bond range.
This award was given for the quality  
of financial investment products.

RECOGNIZED PERFORMANCE
The string of awards the group’s asset 
management companies have periodically 
received indicate, over the long term, the trade 
press’s recognition of the quality of their results. 
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FOCUS ON EXPERTISE

NEW ASSET MANAGEMENT BUSINESS CENTER 
OF CRÉDIT MUTUEL ALLIANCE FÉDÉRALE

Crédit Mutuel Investment Managers is the asset 
management business center of Crédit Mutuel 
Alliance Fédérale. It is organized around a multi-
entity model based on the existing strengths 
within the various management entities.  
Its objective: to better promote and enhance  
the various capabilities the group has in a number 
of asset classes.

A MULTI-ENTITY ORGANIZATION
Management entities: Crédit Mutuel Asset 
Management, BLI – Banque de Luxembourg 
Investments, CIC for structured product issuances 
by CIC Market Solutions, Cigogne Management, 
CIC Private Debt and Dubly Transatlantique Gestion.

A TARGETED CUSTOMER BASE
Crédit Mutuel Investment Managers is aimed at 
professional investment clients (pension funds, 
insurance companies, management companies 
and corporate treasuries), distributors (private 
banks and wealth managers, insurance funds  
and distribution platforms) and the various  
Crédit Mutuel Alliance Fédérale networks:  
Crédit Mutuel (CIC, CIC Banque Privée, Banque 
Transatlantique, Targobank, etc.).

creditmutuel-im.eu

FEDERAL FINANCE GESTION RECEIVES AN 
AAA RATING FOR ITS ESG MANAGEMENT

Federal Finance Gestion received the maximum 
Quantalys rating for its ESG management. 
Quantalys rewarded the expertise developed over 
many years at Arkea. 
Quantalys, an independent data and financial 
analysis company, unveiled a new quantitative 
methodology for rating management companies: 
Quantalys Asset Management Ratings. 
Out of the 4,400 management companies in Europe, 
Quantalys has identified 784 that are active  
in France. Only 126 management companies,  
or 16% of the universe, received a rating. 

LA FRANÇAISE, A MULTI-SPECIALIST ASSET 
MANAGEMENT GROUP AND SUBSIDIARY  
OF THE CRÉDIT MUTUEL NORD EUROPE 
GROUP, IS A CONVICTION-LED REAL ESTATE 
AND FINANCIAL ASSET MANAGER. 

In 2019, La Française reported inflows  
of €5.6 billion. The group therefore has more 
than €69 billion in assets under management* 
(including 31% abroad), which puts it in tenth 
position in the company ranking  of French 
asset managers. With a streamlined structure, 
the group began 2020 organized around  
two pillars - real estate and financial assets.  
It is therefore pursuing ambitious growth, 
thanks to a multi-boutique strategy ensuring 
complementary expertise and financial 
soundness for the group, all leveraged by an 
innovation platform, which brings together the 
new activities identified as the key businesses 
of tomorrow. La Française is therefore 
innovating by developing entrepreneurial 
initiatives such as its BtoC Moniwan platform, 
Newtown Square and its eco-working concept.
*At 12-31-2019

SECOND 
LARGEST ASSET  
MANAGER IN 
FRANCE

Our business 
Asset manager

Equity Fixed income

Diversified 
management Real estate
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Bespoke  
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FOCUS ON EXPERTISE

A subsidiary of the Crédit Mutuel group,  
Banque de Luxembourg has been a private bank 
since 1920, applying an attentive and responsible 
approach to its customers, employees and  
the community.

CIC Banque Privée has been helping clients to 
manage their professional and private financial 
interests since 1859.  
Within a national group with strong roots in 
regional economies and an international focus, 
CIC Banque Privée offers high value-added 
services in financial and wealth engineering, 
asset allocation and financial management within 
the framework of a comprehensive banking 
relationship.

“For more than a century, Banque Transatlantique has secured the trust of 
private banking customers through personal attention in its services and 
business lines.

With long-standing expertise in private banking, asset management and 
executive share ownership and stock option plans, we are among the leading 
players in these areas in France and worldwide.”

Bruno Julien-Laferrière, Chairman of the Executive Board

Through its network and specialized subsidiaries 
in France, Luxembourg and Switzerland, the group 
offers a comprehensive range of advisory and 
wealth management services to high net worth 
customers with financial assets in excess of  
€1 million. 
 
The group’s French business is handled by CIC 
Banque Privée, which mainly targets company 
executives, and CIC Banque Transatlantique, 
whose range of customized solutions, aimed 
mainly at French nationals living abroad, includes 
private banking and stock option management. 
 
The asset management business is also carried 
out via La Française Global Investment for  
Crédit Mutuel Nord Europe.

 PRIVATE BANKING 

your potential is capital

 SECURITIES CUSTODY:  
 DEDICATED EXPERTISE 

Crédit Mutuel Titres
€333bn IN OUTSTANDINGS 

+ €27bn OF WHICH 

+ €10bn RELATED TO THE INTEGRATION 
OF THE ACMNE ACTIVITIES

As the Crédit Mutuel Alliance Fédérale center  
of expertise for securities custody, settlement  
and delivery and centralization of UCIs,  
the Crédit Mutuel Titres EIG facilitates, develops 
and improves economic activity in the area  
of custody of financial instruments and the 
administrative processing of all financial 
instrument transactions.

It has expertise in flow processing (French  
and foreign stock exchanges, UCIs, transfers), 
securities transactions (coupons, corporate 
actions) as well as settlement and delivery  
and custody services.  
It acts on behalf of its investment service provider 
members (Crédit Mutuel federal banks, CIC 
banks) and their subsidiaries and customers.

ProCapital Securities Services, a subsidiary of 
the Crédit Mutuel Arkéa group, provides securities 
services to financial institutions, asset managers, 
private banks, banking networks, insurance 
companies, brokers and online banks, which 
require flexible solutions, from account-keeping 
and order execution services for their customers 
to the creation of transactional websites.
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COOPERATION IN ACTION

 
HEAR DIRECTLY FROM THOSE WHO EMBODY
THE CRÉDIT MUTUEL GROUP AND ITS VALUES

Read our monthly newsletter
for news and testimonials from the people who

strive daily to increase our visibility and
build pride in cooperation.

 GET OUR LATEST NEWS ON: 

IN OTHER WORDS

Confédération Nationale du Crédit Mutuel
88-90, rue Cardinet - 75847 Paris Cedex 17, France

Tel.: +33 (1) 53 48 87 94
www.creditmutuel.com

Institutional communication

Photos: Crédit Mutuel - Antoine Doyen - Franck
Beloncle - Adobe Stock

Learn more about the Crédit Mutuel group:
www.creditmutuel.com


